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ABSTRACT  

KEYWORDS :

INTRODUCTION :

These papers to view that Concept of marketing service and challenges ahead, As well as in 
these papers collect various review of literature, and I discussed figure of marketing process the term 
service marketing is used rather loosely today. It has come to stand for an ultimate goal of customer 
relationship management by businesses. In any case, given the huge and rapidly growing amounts of 
computerized information, and the unprecedented level of competition for customers, service 
marketing is one of the most important trends in data processing and businesses. And lastly I 
concluded that in Globalizations age marketing is a very significant because depend on marketing any 
business expansions so that’s why any businessman to create a very good marketing.

Critical Analysis , services marketing , review of literature.

There are some inherent challenges in 
marketing a service business, but they can 
be overcome. When marketing services, 
you apply the same marketing mix 
principles used for products: place, price, 
promotion and product which are your 
service. Added to this mix are emphases on 
people, process and physical evidence. 
Develop a plan that carefully considers 
these essentials so you can identify the 
challenges and devise strategies to 

overcome them. Service marketing is a relatively new phenomenon in the domain of marketing. It 
gained importance as a discipline towards the end of the 20th century. Services marketing first came 
into force in the 1980s when there was debate of whether the marketing of services was significantly 
different from that of products, and whether it should be classified as a separate discipline. Prior to 
this, services were considered as an aid to the production and marketing of goods, and were not 
deemed as having separate relevance on their own.  The 1980s saw a shift in this thinking. As the 
service sector started to grow in importance in post-industrial societies and emerged as a significant 
employer and contributor to those nations' GDPs, academia and marketing practitioners began to 
look at the marketing of services in a new light. Empirical research was conducted which brought to 
light the specific distinguishing characteristics of services. By the mid 1990s, services marketing were 
firmly entrenched as a significant sub-discipline of marketing with its own empirical research and data, 
growing significance in the increasingly service sector dominated economies of the new millennium. 
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New areas of study in the field opened up and were the subject of extensive empirical research. This 
gave rise to concepts such as the product-service spectrum, relationship marketing, franchising of 
services, customer retention, and others.

          In a service context, as with product marketing, getting and keeping customers is of utmost 
importance. With service, in particular, someone within the organization will interact with customers; 
hence they should be viewed as customer relationships not just customers or clients. Customer 
relationships have to be built and a useful way of viewing these developments as a life cycle which is 
split into three phases: initial stage, purchasing process, and consumption process. The marketing 
objective will change as the customer proceeds through the cycle.

          Marketing is a process that involves creating a connection between the patron and the library in 
the form of a service, program, or resource. The library must demonstrate its value in meeting a 
patron's need through informational, educational, or persuasive means. Think of marketing as an on-
going cycle of activities:

ªMarket Research: Know the library and its users
ªMarket Segmentation: Focus on the needs of a particular targeted group
ªService Identification: Create a product and/or service that specific user segments want
ªMarket Planning: Design a plan to market this product and/or service to targeted users
ªRelationship Building: Build loyalty and develop ongoing relationships
ªCommunication: Publicize, promote, and advertise the product and/or service
ªServices Review: Review and evaluate progress to ensure quality service
ª(continue the cycle with other products and services)

                A study of the service marketing and challenges doing a various authors some authors I taken 
review in these study. On the marketing Activities in the service firms discovered that services 

SERVICE MARKETING PERSPECTIVE:- 

 WHAT IS THE MARKETING PROCESS:-

REVIEW OF THE STUDY:-
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marketing are generally. Study by Bessom, Richard M and Donald W Jackson Jr (1975) of 400 service and 
marketing firms revealed that service firms are less likely to have marketing departments, to make use 
of sales planning and training, and to employ marketing professionals like consultants, advertising 
firms and market research agencies.' James F Devlin (2000) studied as to how attempts can be made to 
add value when offering services exhibiting increased complexity, intangibility and impalpability in the 
eyes of most consumers. It was found that the features and quality of the core service provided are 
judged by managers to be more important in adding value to more complex services; as are 
organizational factors such as image and reputation.  

 Lawyers, architects, insurance providers, and management consultants are examples of 
professionals that traffic primarily in services. In addition to intangibility, services are distinct from 
products in that the production and consumption of services are inseparable, inherently variable, and 
perishable. Using these four distinguishing characteristics follow the four primary objectives of service 
marketing.

©Building trust.
©Empowering service delivery personnel.
©Establishing uniform processes.
©Promoting customer satisfaction.
©To explain why service marketing has become a centre of attention in recent years.
©To identify the characteristics of services that are important from the  marketing point of view.
©To discuss the service marketing process
©To discuss the service quality model.
©To consider some of the managerial challenges of service marketing.

1.Narrow definitions of marketing by service providers.
2.Lack of appreciations for marketing skills in service organization.
3.Difference in organization structure of service firm.
4.Problem in determining costs for pricing in service.
5.Constrains and opportunities for Non-for profit service organization. 

               Being intangible in nature service cannot be touched, smallest seen or tested. These make it 
difficult to market a service due it difficult in making the customer conceptualize the service. Another 
challenge that arises due to heterogeneity of service is the difficulty in standardizing the service and 
ensuring quality control.  

 At the Fist stage in the primary data was collected from the responded through the 
questionnaire and personal interview. And second stage was collected from the published source. The 
secondary data has been collected frame journal books, study report, published government report, 
website and varies other publication and also frame personal discussion with the chip executive of 
varies government department manager’s worker and trades union leader. 

OBJECTIVE OF THE STUDY:-

Difference Approach of Marketing service:-

CHALLENGES OF SERVICE MARKETING:

RESEARCH MYTHOLOGY:-
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SCOPE AND LIMITATION OF THE STUDY:-

HYPOTHESIS OF THE STUDY:

CONCLUSION:-

REFERENCES

 The study is confined to Marketing Customer service and challenges ahead. That aim to fulfill 
the need of the users, it will cover text book, reference book, general book, periodical collection etc. 

The following hypotheses were tested in the Research.
1.To find out there no difference between Marketing service and CRM.
2.To find out there various need and requirement of the students.
3.To find out the difference types of customer behaviors. 

Understanding service marketing is becoming increasingly important for all organizations as 
more firms seek to differentiate their product through their service offering. Interaction and customer 
relationship concepts, two key areas of service marketing are set to be of even greater importance to all 
firms in the future.
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