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G RT STUDY OF CONSUMER BEHAVIOUR &
CONSUMER BUYING PATTERN OF MAGAZINE -
BBC KNOWLEDGE OF THE TIMES OF INDIA GROUP IN
HYDERABAD

Nilesh J Bhutada

Managing Trustee , International School of Management and Research, Pune.

Abstract:-This study on consumer behaviour and buying pattern of “Times of India” publication
magazines with specific reference to “BBC K, Top Gear and Lonely Planet”. Researcher has
visited various customers through door to door visit sold them the magazines and took their
feedback through questionnaires as a research instrument. The sampling method used by the
researcher is convenience sampling method and the overall total sample collected by him is 342
samples with BBC K being 98 samples, Top Gear being 114 samples and Lonely Planet being
130 samples. The researcher used excel sheet as an analytical tool to analyze the data collected
through various statistical tools like percentage analysis, cross tabulation and chi-square test.
The results in the excel sheet lead to various conclusions on the consumer buying behaviour and
buying pattern in reference to these magazines.

Keywords:Consumer Behaviour, Times of India.

INTRODUCTION :

Print media is one of the most powerful and cost effective medium to transfer information and knowledge.
The print media industry in India is more than a century old and is a well-established industry. This industry mainly
comprises of publishing newspapers and magazines. For about 600 years printing has been basic tool of mass
communication, storing and dissemination of information and knowledge.

The Times of India was founded in 1838 as The Bombay Times and Journal of Commerce by Bennett,
Coleman and Company, a colonial enterprise now owned by an Indian conglomerate. The Times Group publishes
The Economic Times (launched in 1961), Navbharat Times (Hindi language), and the Maharashtra Times (Marathi
language). In the 1950s 214 daily newspapers were published in the country. Out of these, 44 were English language
dailies while the rest were published in various regional and national languages. This number rose to 2,856 dailies in
1990 with 209 English dailies. The total number of newspapers published in the country reached 35,595 newspapers
by 1993 (3,805 dailies)

OBJECTIVE OF THE STUDY

< Usage and attitude study.

% Consumer satisfaction Index.
< Competitor analysis.

< Purchase drivers.

< Customer profiling.

LITERATURE REVIEW

Ali Saukat, in his paper “A Study of Consumer Behaviour & Loyalty in Print Media — Challenges &
strategic prescriptions with Special reference to English, Hindi, Marathi News Paper readers-Mumbai”, says
developing customer loyalty & retaining readership can be a huge challenge for the publishers. There are huge
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options available to readers now. Therefore publishers are busy to create something very special and innovative in
contents or subscription schemes to impress upon the readers. They should address the needs and demand of
consumer to strengthen their loyalty and readership
RESEARCH METHODOLOGY

As a part of summer internship program the work assigned was to sell subscription and collect data for the
various magazines published by World Wide Media and sold and distributed by Times of India and also to renew the
subscription of the customers whose subscription has expired.
DATA-PRIMARY DATA
Source of data- The data is both qualitative as well quantitative and is collected from various new and existing
subscribers of Times of India Publications magazines. The data has been collected through door-door visit and filling
up of questionnaires from the subscribers

Sampling Technique -Convenience Sampling

Sample size - The overall sample size for collecting primary data is 342, while the sample per brand is BBC K=98,
Top Gear=114, Lonely Planet=130

Statistical tools used- Percentage Analysis

-Cross-Tabulation
-Chi-Square test.

Analysis and interpretation

1.Regular subscribe of magazine

51.50
51.00 BEC K

50.50
50.00
49.50
49.00
48.50
48.00
47.50

W Seriesl

NO YES

FINDINGS:

Majority of BBC K readers (51%) are not regular subscribers of the magazines rather they buy it from shops
or vendors, while 45 % of buyers are regular subscribers.

INTERPRETATION:

There is a huge scope for the company to convert these people into regular subscriber through the various
schemes and offers offered on annual subscription.
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2.Regular Subscribers

80.00 ¢
70.00 -
60.00
50.00 +
20.00
30.00 1
2000
10.00
0.00 : .
NO YES

W Series]

Majority of (80%) L P readers are regular subscribers of the magazines while 20% of buyers are not regular
subscribers.

INTERPRETATION:
There is a huge benefit for the company to annual subscription.

3.IfNo, what makes you to subscribe?

Subscribe

EECK

WALLTHE ABOVE  mDISCOUNT  mHOMEDELIVERY W ONTIME DELIVERY

FINDINGS:

Majority of readersi.e 32 % who subscribe to magazines regularly want to subscribe now to BBC K for all
the above mentioned reasons. While 29% people want to subscribe specifically because they want it at their
convenience of location, 18% people want it for the discount on subscription and 21% people want to subscribe for
On Time Delivery.

INTERPRETATION:
The reasons like Discount, Home Delivery and On Time Delivery play a major in making customers

subscribe to the magazine and convert them into a regular reader of BBC K, hence if these reasons are taken care it
would lead to great boost in sales.
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4. Subscribe To Magazines Regularly

Magazines Regularly

LP

= ALLTHE ABOWE = DISCOUNT HOME DELIVERY = O TIME DELIVERY

FINDINGS:

Majority of readers i.e. 76 % who subscribe to magazines regularly want to subscribe now to L P for on time
delivery. While 12 % people want to subscribe specifically because they want all the facilities,6% people want it for
the discount on subscription and 6% people want to subscribe for Home Delivery.

INTERPRETATION:

The reasons like Discount, Home Delivery and On Time Delivery play a major in making customers
subscribe to the magazine and convert them into a regular reader of L P, hence if these reasons are taken care it would
lead to great boost in sales.

SUGGESTIONS
(A) Suggestions based on Analysis:
1) Home delivery and on time delivery:

The most important thing that this research found out that majority of the readers want to subscribe to the
magazine because of Home Delivery Services on time delivery. So company should focus on home delivery and on
time delivery.

2) Less price and wealthy content:

Company should focus on price and content. Price should beless  and content should be wealthy as well.
3) Gift:

Company should focus on gift till certain level. So that more customer will influence to buy
4) Increase advertisement:

Most of customer influence through only word of mouth and we have more source to know about this
magazine. Company should increase more advertisement of these magazine through internet, TV, exhibition so that

customer will know this magazine and buy. This is way to create more market share.
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