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 Portals where news simultaneously published.
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 Topic of news.

 Event of occurrence.
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 Importance of news.

 Placement of news
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 Relevancy of audio-visual link with the news
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 Type of news
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 Type of headline
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 Main actor of news story
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 Source of news
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 Procurement of news
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 Plurality in news
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 Measurement of balance in news
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 Homogeneity in balance of news



_________________________________________________________________________________________________ 

_____________________________________________________________________________________ 
Golden Research Thoughts  |  Volume 4  | Issue  7  |  Jan  2015 

 
18 

 



_________________________________________________________________________________________________ 

_____________________________________________________________________________________ 
Golden Research Thoughts  |  Volume 4  | Issue  7  |  Jan  2015 

 
19 

 



_________________________________________________________________________________________________ 

_____________________________________________________________________________________ 
Golden Research Thoughts  |  Volume 4  | Issue  7  |  Jan  2015 

 
20 

 

1. 

2. 

3. 

4. 

5. 

6. 

7. 

8. Brighton, P., & foy, D. (2007). How to study news values. New values (Pp-31-45). 

Landan: Sage Publication.     

9. Choi, S. W. & James, P. (2007). Media Openness, Democracy and Militarized Interstate 

Disputes. British Journal of Political Science, Vol. 37( 1) pp. 23-46. 

10. Davis, R. & Diana, O. (1998). New Media and American Politics. New York: Oxford 

University Press.  

11. Eyerman, J. & Hart, R. A. (1996). An Empirical Test of the Audience Cost Proposition: 

Democracys peaks Louder Than Words. Journal of Conflict Resolution, 40. Pp- 597-

616(599). 

12. Guha, T (2008). ICT in India: bridging the digital divide. Mass media in India. New Delhi: 

Publication division, Ministry of I&B(GOI), Pp 01-17. 

13. Lughod I. A.(1962). International News in the Arabic Press: A Comparative Content 

Analysis. The Public Opinion Quarterly, Vol. 26(4) pp. 600-612. 

14. McQuail, D. (1994) Mass Communication Theory. London: Sage. 

15. Nie, N. H., Miller, D. W., Golde, S., Butler, D. M., & Winneg, K. (2010). The World 

Wide Web and the U.S. Political News Market. American Journal of Political Science, 

Vol. 54( 2), pp. 428-439. 

16. Shoemaker, P. and Reese, S.D. (1996) Mediating the Message. London: Longman 

17. Stroud, N. J. (2008). Media Use and Political Predispositions: Revisiting the Concept of 

Selective Exposure. Political Behavior 30(3): 341-66. 

18. Sunstein, C. R. (2001). Republic.com. Princeton, NJ: Princeton University Press. 



_________________________________________________________________________________________________ 

_____________________________________________________________________________________ 
Golden Research Thoughts  |  Volume 4  | Issue  7  |  Jan  2015 

 
21 

 

19. Severins, J. Werner & tankard, james W. (1992). Perception and language issue in the 

mass media. Communication theories: origins methods, and uses in the mass media, Pp-

55.  New Yark. 

20. Wimmer. R,D & Dominick, J.R. (2011). Content analysis. Mass media research : an 

introduction. Pp-156, Canada : Wadsworth. 

21. Yadav, A. (2007). Opinion pool surveys : band-vagon are underdog effect?. 

Communication Today, Vol -10 (2), page no. -30-42. Pp-30 

 

ONLINE REPORTS 

 
1. Measuring media plurality.  

2. http://stakeholders.ofcom.org.uk/binaries/consultations/measuringplurality/statement/stat

ement.pdf retrieved on 07/01/2015. 

3. foster, robin (2012) news plurality in digital world.  

4. https://reutersinstitute.politics.ox.ac.uk/sites/default/files/News%20Plurality%20in%20a

%20Digital%20World.pdf  retrieved on 07/01/2015. 

5. https://www.gov.uk/government/uploads/system/uploads/attachment_data/file/225790/M

edia_Plurality_Consultation_2013.pdf retrieved on 07/01/2015. 

6. Lords Communications Committee Inquiry on Media Plurality BBC Response 

7. http://www.parliament.uk/documents/lordscommittees/communications/Mediaplurality/

MediaPluralityEvidence.pdf  retrieved on 07/01/2015. 

8. Media plurality measurement framework – call for inputs.  

9. http://stakeholders.ofcom.org.uk/binaries/consultations/plurality-cfi/summary/plurality-

CFI.pdf  retrieved on 07/01/2015. 

10. AP news values & principles. (http://www.ap.org/company/news-values) retrieved on 

05/01/2015. 

11. Source (journalism). http://en.wikipedia.org/wiki/Source_(journalism). ) retrieved on 

05/01/2015. 

,

http://stakeholders.ofcom.org.uk/binaries/consultations/measuringplurality/statement/statement.pdf
http://stakeholders.ofcom.org.uk/binaries/consultations/measuringplurality/statement/statement.pdf
https://reutersinstitute.politics.ox.ac.uk/sites/default/files/News%20Plurality%20in%20a%20Digital%20World.pdf
https://reutersinstitute.politics.ox.ac.uk/sites/default/files/News%20Plurality%20in%20a%20Digital%20World.pdf
https://www.gov.uk/government/uploads/system/uploads/attachment_data/file/225790/Media_Plurality_Consultation_2013.pdf
https://www.gov.uk/government/uploads/system/uploads/attachment_data/file/225790/Media_Plurality_Consultation_2013.pdf
http://www.parliament.uk/documents/lordscommittees/communications/Mediaplurality/MediaPluralityEvidence.pdf%20%20retrieved%20on%2007/01/2015
http://www.parliament.uk/documents/lordscommittees/communications/Mediaplurality/MediaPluralityEvidence.pdf%20%20retrieved%20on%2007/01/2015
http://stakeholders.ofcom.org.uk/binaries/consultations/plurality-cfi/summary/plurality-CFI.pdf%20%20retrieved%20on%2007/01/2015
http://stakeholders.ofcom.org.uk/binaries/consultations/plurality-cfi/summary/plurality-CFI.pdf%20%20retrieved%20on%2007/01/2015
http://www.ap.org/company/news-values
http://en.wikipedia.org/wiki/Source_(journalism)

