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 Portals where news simultaneously published.



_________________________________________________________________________________________________ 

_____________________________________________________________________________________ 
Golden Research Thoughts  |  Volume 4  | Issue  7  |  Jan  2015 

 
6 

 



_________________________________________________________________________________________________ 

_____________________________________________________________________________________ 
Golden Research Thoughts  |  Volume 4  | Issue  7  |  Jan  2015 

 
7 

 

 Topic of news.

 Event of occurrence.
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 Importance of news.

 Placement of news
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 Relevancy of audio-visual link with the news
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 Type of news
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 Type of headline
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 Main actor of news story
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 Source of news
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 Procurement of news
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 Plurality in news
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 Measurement of balance in news
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 Homogeneity in balance of news
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