
ORIGINAL ARTICLE

ISSN No :2231-5063

International Multidisciplinary 
Research Journal

Golden Research 
Thoughts 

             Chief Editor
Dr.Tukaram Narayan Shinde

              Publisher
Mrs.Laxmi Ashok Yakkaldevi

Associate Editor
Dr.Rajani Dalvi

          Honorary
Mr.Ashok Yakkaldevi

Vol 5 Issue 2 Aug 2015



 Editorial Board

International Advisory Board

Welcome to GRT
ISSN No.2231-5063

          Golden Research Thoughts Journal is a multidisciplinary research journal, published monthly in English, 
Hindi & Marathi Language. All research papers submitted to the journal will be double - blind peer reviewed 
referred by members of the editorial board.Readers will include investigator in universities, research institutes 
government and industry with research interest in the general subjects.

RNI MAHMUL/2011/38595                                                                                             

Address:-Ashok Yakkaldevi  258/34, Raviwar Peth, Solapur - 413 005 Maharashtra, India
Cell : 9595 359 435, Ph No: 02172372010 Email: ayisrj@yahoo.in Website: www.aygrt.isrj.in

Pratap Vyamktrao Naikwade
ASP College Devrukh,Ratnagiri,MS India

R. R. Patil
Head Geology Department Solapur 
University,Solapur

Rama Bhosale
Prin. and Jt. Director Higher Education, 
Panvel

Salve R. N.
Department of Sociology, Shivaji 
University,Kolhapur

Govind P. Shinde
Bharati Vidyapeeth School of Distance 
Education Center, Navi Mumbai

Chakane Sanjay Dnyaneshwar
Arts, Science & Commerce College, 
Indapur, Pune

Awadhesh Kumar Shirotriya
Secretary,Play India Play,Meerut(U.P.)

Iresh Swami
Ex - VC. Solapur University, Solapur

N.S. Dhaygude
Ex. Prin. Dayanand College, Solapur

Narendra Kadu
Jt. Director Higher Education, Pune

K. M. Bhandarkar
Praful Patel College of Education, Gondia

Sonal Singh
Vikram University, Ujjain

G. P. Patankar
S. D. M. Degree College, Honavar, Karnataka

Maj. S. Bakhtiar Choudhary
Director,Hyderabad AP India.

S.Parvathi Devi
Ph.D.-University of Allahabad

Sonal Singh,
Vikram University, Ujjain

Rajendra Shendge
Director, B.C.U.D. Solapur University, 
Solapur

R. R. Yalikar
Director Managment Institute, Solapur

Umesh Rajderkar
Head Humanities & Social Science 
YCMOU,Nashik

 S. R. Pandya
Head Education Dept. Mumbai University, 
Mumbai

Alka Darshan Shrivastava
Shaskiya Snatkottar Mahavidyalaya, Dhar

Rahul Shriram Sudke
Devi Ahilya Vishwavidyalaya, Indore

S.KANNAN
Annamalai University,TN

Satish Kumar Kalhotra
Maulana Azad National Urdu University

Mohammad Hailat
Dept. of Mathematical Sciences, 
University of South Carolina Aiken

Abdullah Sabbagh
Engineering Studies, Sydney

Ecaterina Patrascu
Spiru Haret University, Bucharest

Loredana Bosca
Spiru Haret University, Romania

Fabricio Moraes de Almeida
Federal University of Rondonia, Brazil

George - Calin SERITAN
Faculty of Philosophy and Socio-Political 
Sciences Al. I. Cuza University, Iasi

Hasan Baktir
English Language and Literature 
Department, Kayseri

Ghayoor Abbas Chotana
Dept of Chemistry, Lahore University of 
Management Sciences[PK]

Anna Maria Constantinovici
AL. I. Cuza University, Romania

Ilie Pintea,
Spiru Haret University, Romania

Xiaohua Yang
PhD, USA

                                                  ......More

Flávio de São Pedro Filho
Federal University of Rondonia, Brazil

Kamani Perera
Regional Center For Strategic Studies, Sri 
Lanka

Janaki Sinnasamy
Librarian, University of Malaya

Romona Mihaila
Spiru Haret University, Romania

Delia Serbescu
Spiru Haret University, Bucharest, 
Romania

Anurag Misra
DBS College, Kanpur

Titus PopPhD, Partium Christian 
University, Oradea,Romania



Golden Research Thoughts                        Impact Factor : 3.4052(UIF) 
ISSN 2231-5063             Volume - 5 | Issue - 2 | Aug - 2015 

COMMUNICATION SKILLS OF WOMEN EXECUTIVES: A STUDY

Ashwini A. Rodrigues
Asst. Professor , Bharati Vidyapeeth University, Y.M.I.M., Karad.

ABSTRACT  

KEYWORDS :

INTRODUCTION :

rofessionals who communicate effectively and 
confidently go further faster in their careers Pthan those who don’t. Today more than ever, 

top-notch communication skills are an absolute must 
if you want to get ahead professionally. It is evident 
that successful women executives possess good 
communication skills. Among the various managerial 
and business skills, effective communication skills 
plays a vital role towards success achievement of 
women executives.

communication ski l ls ,  women 
executives, successful, managerial.

Communication is an important facet of life. Communication skills are essential in all spheres 
of life. Be it an interview or dealing with the project leader or working out a solution with a team or 
writing a report, getting across the point effectively is what matters.

The success of an endeavour depends on the ability to communicate effectively in today's fast 
paced life, everyone is asked to do more with less. In such a scenario effective communication holds 
the key. Effective communication centers round the usage of words, speed of delivery of words, pitch 
modulation and body language. Using the right tools to communicate the right messages at the right 
time can avoid crises and motivate people to work towards success. Truly said, communication works 
but for those who work at it. 

People in organisations usually spend 75 percent of their daily time on communication 
through writing, reading, listening, speaking, inter-debate etc. Effective communication is an 
essential component for organisation success, whether it is the interpersonal intra group organisation 
or external levels. 

In the present day information revolution and formation of knowledge societies, centres etc, 
the importance of communication has increased manifold. The importance of communication 
management and in day to day life of people can be judge from the following points:

•Motivates the people for a purpose.

Available online at www.lsrj.in 1



COMMUNICATION SKILLS OF WOMEN EXECUTIVES: A STUDY

•Communications helps the administration in arriving quick decision and implementation.
•Good communication is essential for proper planning and coordination.
•A Manager's/ Executive's success is conditioned by his ability to understand the needs and 
requirements of both employees and customers.
•Better communication helps better job performance.
•Effective and timely communication promotes cordial relations and work culture among the 
employees for increasing production and creates healthy and happy environment within and outside 
the organisation.

'Communication' is a key instrument to create relations, to strengthen relations between the 
two people or a group of people. Without communication methods, there cannot be good human 
relations and human relations require effective communication methods, tools, positive words, skills 
etc.

1.To study the role of effective communication skills in achieving success for women executives.
2.To study the nature of non-verbal communication skills of women executives.
3.To study the suitability of methods of communication used by women executives.
4.To study wether women executives in different economic sector possess similiar communication 
skills.

The present study has been conducted in four districts of western Maharashtra viz. Satara, 
Sangli, Kolhapur and Pune. The study is purely based on primary data collected from women executives 
working in the five sectors viz. Education, Banking, Insurance, Medical and Manufacturing Industry. The 
primary data is collected through a structured questionnaire and observation method. For the present 
study 300 women executives from different sectors were interviewed and were also asked to fill up the 
questionnaire.

Different sources were used for getting the population of women executives working in the 
Education, Banking, Insurance, Medical and Manufacturing Industry. From the education sector, the 
Principals of Colleges and the Administrative officers in the Universities were selected.  

In the Banking sector, Bank Managers were selected from selected banks viz. The Karad Urban 
Cooperative Bank Ltd., State Bank of India, Bank of Maharashtra, Bank of India, and Saraswat Bank. 

In the insurance sector L.I.C Branch Managers and Officers were selected. In the Medical sector, 
Doctors were selected and in the industry sector, women managers and CEOs of manufacturing 
industries were selected. 

Where the number of women is less than 50, 20% of the women were considered for the study. 
In case where there are more than 100 women in a particular area, 10% of the women are taken as 
sample size. However, in some cases where information was available, higher percentages of women 
were selected.

The selection was done on the basis of Cluster and Purposive sampling technique. The sample 
size was decided on a percentage basis of the universe.

OBJECTIVES

METHODOLOGY

SELECTION OF SAMPLE SIZE
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Hypothesis: 

Tools of Analysis

 RESULTS AND DISCUSSIONS
Section I: Hypothesis Testing

Table No. 1 
Communication Skills : Provision of Necessary Information

GRAPH NO: 1

There is significant association of communication skill possessed by women executives in 
different sectors.

The collected data is analysed with the help appropriate statistical tools such as, percentages, 
bar diagrams and chi square test.

Source: Primary Data

The most important ingredient of communication is the information that has to be 
communicated. An executive has to provide all the necessary information required for communication, 
he/she should have the ability to understand the body language of people, and should be able to select 
the best method that is suitable for the communication in order to ensure that proper message is 
communicated to the recipients. 

Table No.1 shows that 47% of the respondents Often provide all the necessary information and 
details to make sure that the message is understood, out of which, 6.33% are from Satara district, 7.33% 
are from Sangli district, 24.33% from Pune district and 9% are from Kolhapur district. 41.33% 

Available online at www.lsrj.in 3

Communication 
Skills 

Sect. Often Very Often Sometimes Total 

  Sat Sgl Pune Kop Total % Sat Sgl Pune Kop Total % Sat Sgl Pune Kop Total %   

Provision of all 
Necessay 
Information  

Edu. 8 6 5 7 26 18.44 3 5 5 3 16 12.90 1 3 2 1 7 20.00 49 

Bank. 2 3 15 1 21 14.89 2 0 0 3 5 4.03 1 2 0 3 6 17.14 32 

Insu. 2 4 3 4 13 9.22 7 1 7 3 18 14.52 0 1 7 1 9 25.71 40 

Medi. 5 5 43 8 61 43.26 11 6 42 10 69 55.65 2 1 7 0 10 28.57 140 
Mfg.  
Indus. 2 4 7 7 20 14.18 3 3 8 2 16 12.90 3 0 0 0 3 8.57 39 

  Total 19 22 73 27 141 100.00 26 15 62 21 124 100.00 7 7 16 5 35 100.00 300 

  % 6.33 7.33 24.33 9.00 47.00   8.67 5.00 20.67 7.00 41.33   2.33 2.33 5.33 1.67 11.67   100 
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respondents Very Often provide all the necessary information and details to make sure that the 
message is understood, out of which, 8.67% are from Satara district, 5% are from Sangli district, 20.67% 
from Pune district and 7% are from Kolhapur district. 11.67% respondents sometimes provide all the 
necessary information and details to make sure that the message is understood, out of which, 2.33% 
are from Satara and Sangli district each, 5.33% are from Pune district and 1.67% are from Kolhapur 
district.

Out of the total respondents, 141 often provide all the necessary information and details to 
make sure that the message is understood, out of which, 18.44% are from the Education sector, 14.89% 
from Banking sector, 9.22% from Insurance sector, 43.26% from Medical sector and 14.18% are from 
the Manufacturing Industry. 124 respondents out of the total say that they Very Often provide all the 
necessary information and details to make sure that the message is understood, out of which, 12.90% 
are from the Education and Manufacturing Industry each, 4.03% from the Banking sector, 14.52% from 
the Insurance sector and 55.65% are from the Medical sector.

It is seen that 35 respondents out of the sometimes provide all the necessary information and 
details to make sure that the message is understood, out of which, 20% respondents are from the 
Education sector, 17.14% from the Banking sector, 25.71% from the Insurance sector, 28.57% from the 
Medical sector and 8.57% are from the Manufacturing Industry. 

It is apparent that majority of the women executives ensure that they provide all the necessary 
information i.e. the facts, figures, references, the required details, descriptions etc. while 
communicating with others.

Ho: There is no significant association of communication skill (Provision of all Necessary Information) 
possessed by women executives in different sectors. 
H1: There is significant association of communication skill (Provision of all Necessary Information) 
possessed by women executives in different sectors. 
Chi-square = 21.319; degree of freedom = 0; P = 0.000
Ho is rejected and H1 is accepted. Therefore, there is significant association of communication skill 
(Provision of all Necessary Information) possessed by women executives in different sectors.
 

Source: Primary Data

Statistical Interpretation:

Table No. 2
Communication Skills : Attention to Body Language

Available online at www.lsrj.in 4

Communication 
Skills 

Sect. Often Very Often Sometimes Total 

 
Sat Sgl Pune Kop Total % Sat Sgl Pune Kop Total % Sat Sgl Pune Kop Total % 

 

Attention to 
Body Language 

Edu. 6 7 4 7 24 17.14 4 6 5 4 19 14.18 2 1 3 0 6 23.08 49 

Bank. 2 3 7 4 16 11.43 2 0 6 3 11 8.21 1 2 2 0 5 19.23 32 

Insu. 4 3 0 3 10 7.14 5 2 14 4 25 18.66 0 1 3 1 5 19.23 40 

Medi. 8 8 47 6 69 49.29 8 3 42 12 65 48.51 2 1 3 0 6 23.08 140 
Mfg.  
Indus. 4 2 9 6 21 15.00 4 4 4 2 14 10.45 0 1 2 1 4 15.38 39 

  Total 24 23 67 26 140 100.00 23 15 71 25 134 100.00 5 6 13 2 26 100.00 300 

  % 8.00 7.67 22.33 8.67 46.67   7.67 5.00 23.67 8.33 44.67   1.67 2.00 4.33 0.67 8.67   100 
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Graph No.2

STATISTICAL INTERPRETATION:

Non verbal communication is an important form of communication, which includes Body 
Language. Lot of information is communicated by gestures and actions. Therefore it is very important to 
pay attention to the body language in the communication process. 

The above table shows that out of the total respondents, 46.67% say that they Often pay 
attention to body language of people, 44.67% say that they Very Often pay attention to body language 
of people, and 8.67% say that they Sometimes pay attention to body language of people in the 
communication process.

140 respondents out of the total 300 respondents say that they Often pay attention to body 
language of people, out of which 17.14% respondents are from Education sector, 11.43% from Banking 
sector, 7.14% from Insurance sector, 49.29% from Medical sector and 15% are from the Manufacturing 
Industry. 

134 respondents out of the total 300 respondents, say that they Very Often pay attention to 
body language of people, out of which 14.18% respondents are from Education sector, 8.21% from 
Banking sector, 18.66% from Insurance sector, 48.51% from Medical sector and 10.45% are from the 
Manufacturing Industry. 

26 respondents out of the total 300 respondents, say that they Sometimes pay attention to 
body language of people, out of which 23.08% respondents are from Education sector, 19.23% from 
Banking sector and Insurance sector each, 23.08% from Medical sector and 15.38% are from the 
Manufacturing Industry.

It is seen that majority of the women executives give importance to body language i.e. facial 
expressions, use of signs, gestures etc. while communicating with others. 

Along with verbal communication, body language also gives out certain unspoken messages 
and information, which the women executives should be capable of understanding which can make the 
communication process more meaningful and effective.

Ho: There is no significant association of communication skill (Attention to Body Language) possessed 
by women executives in different sectors. 
H1: There is significant association of communication skill (Attention to Body Language) possessed by 
women executives in different sectors. 

Available online at www.lsrj.in 5
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Chi-square = 17.173; degree of freedom = 7; P = 0.002
Ho is rejected and H1 is accepted. Therefore, there is significant association of communication skill 
(Attention to Body Language) possessed by women executives in different sectors.

Source: Primary Data

Modern technology have gifted us a large number of efficient, speedy and effective modes of 
communication like, telephone, telefax, e-mail, etc. However, a single mode may not be always suitable 
for different people and situations. An executive has to select the best mode so as to communicate the 
desired information effectively.

The best method of communication can be decided on the basis of richness of communication 
medium. Various communication channels are available viz. face to face, video conference, telephone, 
instant messaging, e-mail, weblogs, newsletters, and financial statements. The media richness is 
highest in face to face communication and it is leanest at financial statements. One has to use the rich 
media when the communication situation is non-routine an ambiguous, and requires transmission of 
large volume of information with immediate feedback. For routine situations, lean media can be used. 
The executives must be capable of quickly determining the best communication channels for a 
situation and should be flexible enough to use different methods as the occasion requires. 

The above table shows that out of the total respondents, 51% say that before sending a 
message, they Often think about the best way to communicate it, 41.67% say that before sending a 

Table No. 3 
Communication Skills : Use of Suitable Method of Communication

Graph No.2
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Communication 
Skills 

Sect. Often Very Often Sometimes Total 

 
Sat Sgl Pune Kop Total % Sat Sgl Pune Kop Total % Sat Sgl Pune Kop Total % 

 

Use of Suitable 
Method of 
Communication 

Edu. 6 6 5 6 23 15.03 4 5 4 5 18 14.40 2 3 3 0 8 36.36 49 

Bank. 2 1 10 3 16 10.46 3 2 3 3 11 8.80 0 2 2 1 5 22.73 32 

Insu. 4 2 7 2 15 9.80 5 3 10 5 23 18.40 0 1 0 1 2 9.09 40 

Medi. 7 5 59 9 80 52.29 9 6 33 6 54 43.20 2 1 0 3 6 27.27 140 
Mfg.  
Indus. 3 3 9 4 19 12.42 4 4 6 5 19 15.20 1 0 0 0 1 4.55 39 

  Total 22 17 90 24 153 100.00 25 20 56 24 125 100.00 5 7 5 5 22 100.00 300 

  % 7.33 5.67 30.00 8.00 51.00   8.33 6.67 18.67 8.00 41.67   1.67 2.33 1.67 1.67 7.33   100 
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message, they Very Often think about the best way to communicate it, and 7.33% say that before 
sending a message, they Sometimes think about the best way to communicate it.

Ho: There is no significant association of communication skill (Use of suitable method of 
communication) possessed by women executives in different sectors. 
H1: There is significant association of communication skill (Use of suitable method of communication) 
possessed by women executives in different sectors. 
Chi-square = 17.35; degree of freedom = 7;  P = 0.002
Ho is rejected and H1 is accepted. Therefore, there is significant association of communication skill (Use 
of suitable method of communication) possessed by women executives in different sectors. 

It is clear that most of the women executives take care that they use the best way of 
communication including verbal as well as non verbal forms, before sending a message to others so that 
the message is properly communicated in the intended meaning without creating any distortions or 
misunderstandings using the right channels.

1.Riger, S. & Galligan, P., 'Women in management: an exploration of competing paradigms', American 
Psychologist, vol. 35, no. 10, 1980.
2.Jardim, A. & Hennig, M., 'The Last Barrier', Working Woman, vol. 15, no. 11, 1990.
3.Heinz Weihrich, Harold Koonz, ‘Management: A Global Perspective’, Tata Mc Graw-Hill, 10th ed., 
1990.
4.Eagly, A.H. & Johnson, B.T., 'Gender and leadership style: A meta-analysis', Psychological Bulletin, vol. 
80, no. 5, 1992.
5.Burke, R.J. & McKeen, C.A., 'Career development among managerial and professional women', in M.J. 
Davidson & 
6.R.J. Burke (eds), Women in Management: Current Research Issues, Paul Chapman, London, vol. 1, 
1994.

Statistical Interpretation:

CONCLUSION:
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