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GREEN MARKETING

S. C. Dudhal
Asst. Professor , D. S. G. College , Mohol.

ABSTRACT

Green marketing is a phenomenon which has developed particular important in the
modernmarket Green marketing affects positively the health of people and the ecological
environment. In today's business world environmental issues plays an important role in marketing. All
most all the governments around the world have concerned about green marketing activities that they
have attempted to regulate them. There has been little attempt to academically examine
environmental or green marketing. It introduces the terms and concepts of green marketing, briefly
discuss why going greenisimportant and also examine the problems with green marketing.

KEYWORDS :Green Marketing, ecological environment ,liberalization and globalization.

CONCEPT OF GREEN MARKETING

Here, term ‘green’ isindicative of purity. Green means pure in quality and fair or just in dealing.
Green marketing is the marketing of products that are presumed to be environmentally preferable to
others. Thus green marketing incorporates a broad range of activities, including product modification,
changes to the production process, sustainable packaging, as well as modifying advertising. Yet
defining green marketing is not a simple task where several meanings intersect and contradict each
other; an example of this will be the existence of varying social, environmental and retail definitions
attached to this term.Other similar terms used are environmental marketing and ecological marketing.
Thus, green marketing is a marketing philosophy that promotes production and selling of pure (eco-
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friendly) products with protection of ecological balance.

"Green or Environmental Marketing consists of all activities designed to generate and facilitate
any exchanges intended to satisfy human needs or wants, such that the satisfaction of these needs and
wants occurs, with minimal detrimental impact on the natural environment.

To increase awareness, 5th June is declared as the World Environment Day. Green marketing
emphases on protection of long-term welfare of consumers and society by production and use of pure,
useful, and high quality products without any adverse effect on the environment.

Green marketing is an attempt to protect consumer welfare and environment (the nature)
through production, consumption, and disposal of eco-friendly products.

Basically, green marketing concerns with three aspects:

1. Promotion of production and consummation of pure/quality products,
2. Fairand just dealing with customers and society, and

3. Protection of ecological environment.

Impacts or Importance of Green Marketing:

Green marketing affects positively the health of people and the ecological environment. People
are aware of pure products and pure methods of producing, using, and disposing the products. It
encourages integrated efforts for purity in production and consumption as well.

We can witness following impacts of green marketing:

1. Now, people are insisting pure products — edible items, fruits, and vegetables based on organic
farming. The number of people seeking vegetarian food is onrise.

2.Reducinguse of plastics and plastic-based products.

3.Increased consumption of herbal products instead of processed products.

4. Recommending use of leaves instead of plastic pieces; jute and cloth bags instead of plastic carrying
bags.

5. Increasing use of bio-fertilizers (made of agro-wastes and wormy-composed) instead of chemical
fertilizers (i.e. organicfarming), and minimum use of pesticides.

6. Worldwide efforts to recycle wastes of consumer and industrial products.

7.Increased use of herbal medicines, natural therapy, and Yoga.

8. Strict provisions to protect forests, flora and fauna, protection of the rivers, lakes and seas from
pollutions.

9. Global restrictions on production and use of harmful weapons, atomic tests, etc. Various
organizations of several countries have formulated provisions for protecting ecological balance.

10. More emphasis on social and environmental accountability of producers.

11. Imposing strict norms for pollution control. Consideration of pollution control efforts and eco-
technologyin awardingS), 1ISO 9000, or ISO 14000 certificates and other awards.

12. Declaration of 5th June as the World Environment Day.

13. Strict legal provisions for restricting duplication or adulteration.

14. Establishing several national and international agencies to monitor efforts and activities of business
firmsin relation pollution control and production of eco-friendly products.
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Challenges :-
Green Marketingis very important for environmentally. They faces many challenges

1.Need for Standardization

Itis found that only 5% of the marketing messages from “Green” campaigns are entirely true and
there is a lack of standardization to authenticate these claims. There is no standardization to
authenticate these claims. There is no standardization currently in place to certify a product as organic.
Unless some regulatory bodies are involved in providing the certifications there will not be any
verifiable means. A standard quality control board needs to be in place for such labeling and licensing.

2.New Concept

Indian literate and urban consumer is getting more aware about the merits of Green products. But
it is still a new concept for the masses. The consumer needs to be educated and made aware of the
environmental threats. The new green movements need to reach the masses and that will take a lot of
time and effort. By India's ayurvedic heritage, Indian consumers do appreciate the importance of using
natural and herbal beauty products. Indian consumer is exposed to healthy living lifestyles such as yoga
and natural food consumption. In those aspects the consumer is already aware and will be inclined to
acceptthe green products.

3.Patience and Perseverance

The investors and corporate need to view the environment as a major long-term investment
opportunity, the marketers need to look at the long-term benefits from this new green movement. It
will require a lot of patience and no immediate results. Since it is a new concept and idea, it will have its
own acceptance period.

4.Avoiding Green Myopia

The first rule of green marketing is focusing on customer benefits i.e. the primary reason why
consumers buy certain products in the first place. Do this right, and motivate consumers to switch
brands or even pay a premium for the greener alternative. It is not going to help if a product is
developed which is absolutely green in various aspects but does not pass the customer satisfaction
criteria. This will lead to green myopia. Also if the green products are priced very high then again it will
lose its market acceptability.

CONCLUSION:

Green marketing should not neglect the economic aspect of marketing. Marketers need to
understand the implications of green marketing. Green marketing to some extent strengthen
company’s image in the mind of respondents that is very much clear from trustworthiness Green
marketing is a tool used by many companies in various industries to follow this trend. Green marketing
is an attempt to protect consumer welfare and environment (the nature) through production,
consumption, and disposal of eco-friendly products. Green, environmental and eco-marketing are part
of the new marketing approaches which do not just refocus, adjust or enhance existing marketing
thinking and practice, but seek to challenge those approaches and provide a substantially different
perspective.Green marketer must find an opportunity to enhance you r product's performance and
strengthen your customer's loyalty.
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