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TRIRYHR STl 3T, 1980 ok TGS W HIfgd! GoRiFTe SiE oot 378, ®MHes a1 AFRIE &Y, WET
3iaTer UTeteet 3T foRiud: SHETFel Heaed & Hhoul Sgord 379 T8 J Uesh, IET 9 TR qrames 9
FaTE TR B 378, STRIHATcHe: Hohaeaial 359 SedTes SqHacodl AT dlehles IR Had 378, {0
I el 378, The Public Relations means the efforts of a corporation to promote goodwill between itself and
the public. Public and methods used to promote such goodwill. SIS TEUS IR SMTEET & ST Jreammes
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YT DI STAHTRAT TIAT AT T HHET hell 378, @M ®eol 378, Public Relations means
actions taken by an Individual group or institution to promote Favorable public opinion. It is also and art or
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