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ABSTRACT :  

The execution of Goods and Services Tax in India has been commended as the single biggest expense 
change in the Republic of India. The circuitous expense structure of the nation was packaged with numerous 
deformities which were choking out the tax assessment framework in the nation and the partners related 
with it. The change was relied upon to expel the imperfections of the previous frameworks and get a period 
of 'One Nation, One Market, One Tax'. One year since its execution, the change has had huge effect on every 
one of the partners concerned particularly the Indian Consumer. The present investigation is gone for 
discovering the mindfulness dimension of buyers about different parts of GST, their dimension of fulfillment 
with its usage and the impact of socio statistic factors on the mindfulness and fulfillment dimension of 
purchasers. 
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1.INTRODUCTION 

The Goods and Services Tax actualized from first July 2017 is said to be the greatest change in the 
field of backhanded duties in India. The change is relied upon to bind together the Indian market and 
accomplish the goal of co-employable federalism in the country(Singh &Anand 2017). With its presentation, 
a large group of focal and state charges which were stifling the roundabout assessment structure of the 
nation was subsumed. The deformities in the predominant duty structure viz., the falling idea of charges, 
lacking tax collection of administrations, tax assessment of merchandise at the assembling stage and 
unpredictability in the expense structure gave the catalyst to present the duty changes. The change was 
presented in the nation following a multi year long adventure since it was first proposed by the Union 
Finance Minister P. Chidambaram in his 2006-07 spending plan speech(Sury2016). The accompanying rates 
0%, 5%, 12%, 18%, and 28% are relevant to merchandise and ventures all through India under GST. There are 
extraordinary rates, however, forced on explicit items: 3% for gold and 0.25% for harsh valuable and semi-
valuable stones. Furthermore, a cess of 22% over the 0% to 28% rate is required on specific items, for 
example, tobacco, extravagance vehicles, and carbonated beverages. Liquor with the end goal of utilization, 
five oil based commodities viz., raw petroleum, oil, HSD, ATF and gaseous petrol, power charges and deal 
and buy of land don't fall under the class of GST and keep on pulling in Value Added Tax and extract 
obligation as in the past. 
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2. REVIEW OF LITERATURE 
As the change is of ongoing starting point, there is inadequacy on the quantity of the examinations 

led in the zone. The accessible writing is exhibited in the accompanying passages.  
Jain (2016) remarked that the proposed GST routine would acquire a crate of advantages for the 

whole economy and accordingly it ought to be executed at the most punctual. He additionally recommended 
that through appropriate arranging and organization, giving convenient direction to the business and giving 
preparing to expense officers and citizens on GST will help in its smooth usage. Patnaik (2016) opined that 
GST is hostile to sacred as it abuses the idea of federalist framework in India which had engaged the states to 
take their own choices. With the execution of GST, the states will lose that power and should deal with the 
middle in the event that any adjustment is required. Mohanty and Chandran (2017) expressed that despite 
the fact that GST was declared as a move which would disentangle the duty structure in the nation, it had 
made numerous details and perplexities in its execution. There were stresses over documenting expense 
forms, input duty credit, hostile to profiteering components and different assessment sections. Truth be 
told, it was demonstrating to be a procedural danger for the little merchants giving products and ventures. 
Muthupandi and Xavier (2017) featured the significance of giving mindfulness and learning base about the 
different elements of GST to the partners considered. They additionally expressed this could be 
accomplished by sorting out workshops, instructional meetings and momentary courses to every single 
invested individual. 
 
3. STATEMENT OF THE PROBLEM 

The Goods and Services Tax was presented with much ceremony and article in the nation 
guaranteeing that it would be a masterstroke which will adjust the sloppy part of the economy with the 
sorted out area, increment incomes for the Government and carry advantages to customers through the 
decrease in costs of merchandise coming about because of subsuming of different charges in the nation. A 
year has gone since its execution and the buyers are as yet unacquainted about the different highlights of 
the new arrangement of tax collection. Consequently it is discovered doable to consider the familiarity with 
buyers about the different parts of GST and whether the socio statistic factors impact the mindfulness 
dimension of purchasers.  

Despite the fact that the arrangement of GST is just a year old, the partners included are yet to 
encounter the advantages from the new change. The fulfillment dimension of buyers with the usage of GST 
is additionally contemplated in this paper. 
 
4. OBJECTIVES OF THE STUDY 
 To know the dimension of familiarity with purchasers about different parts of GST. 
 To dissect whether socio statistic factors impact the mindfulness dimension of customers. 
 To survey the fulfillment dimension of buyers as respects the usage of GST. 
 
5. HYPOTHESES OF THE STUDY 

There is no noteworthy distinction in the mindfulness dimension of buyers about the different parts 
of GST. 
 The socio statistic factors don't impact the mindfulness dimension of shoppers about different parts of 

GST.  
 There is no huge contrast in the fulfillment dimension of purchasers as respects GST usage. 
  The socio statistic factors don't impact the fulfillment dimension of purchasers as respects GST usage 
 
6. RESEARCH DESIGN 

The investigation depends on essential information gathered from respondents having a place with 
three regions of Kerala viz Thriuvanathapuram, Ernakulam and Kottayam. A sum of one hundred and twenty 
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respondents were picked utilizing comfort examining and an organized survey comprising of 14 questions 
were controlled to them. The  

The level of respondents who know about different parts of GST ranges from 23.3 percent to 80 
percent. From the above table, it very well may be presumed that the buyers have moderate mindfulness 
about the different parts of GST. A one example t-test is utilized to test the speculation and it created the 
accompanying outcomes [t(119)=16.919, p=.000].  

In this manner the invalid speculation is rejected and it is inferred that there is critical contrast in the 
mindfulness dimension of purchasers as respects GST execution.  

dependability of the poll was checked and it yielded a Cronbach Alpha Value of .718.The gathered 
information were investigated utilizing t-test ,One-way ANOVA and Two-way ANOVA. 
 
7. DATA ANALYSIS AND INTERPRETATION 
7.1 Demographic Profile of Respondents 

The examination dissected the different statistic elements of the respondents, for example, sexual 
orientation, age, pay, instructive capability and calling. The information were gathered from 120 
respondents through survey. The investigation found that 51.7% percent of the respondents are females 
contrasted with guys. The checking of age gathering of respondents uncovered that 34.2% of the 
respondents have a place with the age gathering of somewhere in the range of 41 and 60 years. 50.8% of the 
respondents are post graduates while 26.7% are under alumni. The examining of word related status 
uncovered that 38.3% of the respondents are representatives working out in the open and private segment 
and 17.5% of the respondents are experts. The pay status uncovered that 29.2% of the respondents fall in 
the month to month pay extend between Rs45,000-Rs60,000. 
 
7.2 Awareness Level of Consumers about various aspects of GST  

The principal goal of the investigation was to discover the mindfulness dimension of the respondents 
about different parts of GST.. The accompanying table shows mindfulness dimension of respondents about 
the different parts of GST. 
 
7.3 Influence of Socio Demographic Variables on Awareness Level of consumers as regards GST  

The following goal of the investigation is to see if the socio statistic factors impact the mindfulness 
dimension of respondents as respects different parts of GST. To decide the connection between the two, 
free example t-test and single direction ANOVA is utilized. 

7.3.1 Gender To decide the impact of sexual orientation on the mindfulness dimension of buyers as 
respects GST usage, an autonomous example t test was utilized. From the test, the examination found that 
there is no noteworthy distinction in the mindfulness dimension of customers as respects different parts of 
GST dependent on sex as it yielded the accompanying outcomes [t(118)=1.035, p=.303]. 7.3.2 Age To decide 
the impact of age on the mindfulness dimension of respondents, one way ANOVA was utilized. The outcome 
created was observed to be not measurably huge as the qualities were [F(3,116)=1.244,P=.297].Hence, it is 
inferred that age does not impact mindfulness dimension of buyers as respects different parts of GST . 7.3.3 
Education The mean contrasts in the mindfulness dimension of shoppers having distinctive instructive 
foundations were inspected utilizing single direction ANOVA. It delivered a factually huge outcome 
[F(4,115)=4.588,P=0.002]. Accordingly, the invalid theory of balance of methods is rejected and it is reasoned 
that there is a distinction in the mindfulness dimension of purchasers having diverse instructive foundations. 
A post-hoc test (LSD) was led to recognize the importance of mean distinction between every conceivable 
blend of instructive foundations. The tests uncovered that there is a distinction between mindfulness 
dimension of customers with instructive foundations of upto SSLC and students, upto SSLC and Post 
Graduates, post graduates and others. 7.3.4 Profession 
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The mean contrasts in the mindfulness dimension of purchasers having different word related status 
were inspected utilizing single direction ANOVA. The test delivered a measurably irrelevant outcome 
[F(4,115)=1.513,P=0.203]. Accordingly, the invalid speculation of fairness of methods isn't rejected and it is 
that there is no distinction in the mindfulness dimension of shoppers having differing word related status. 
 
7.3.5 Monthly Income  

The mean contrasts in the fulfillment dimension of shoppers having diverse month to month 
livelihoods were inspected utilizing single direction ANOVA. The test delivered a measurably noteworthy 
outcome [F(3,116)=3.846,P=0.011]. Along these lines, the invalid theory of fairness of methods is rejected 
and it is presumed that there is a distinction in the mindfulness dimension of customers having a place with 
various pay gatherings. A post-hoc test (LSD) was directed to recognize the essentialness of mean distinction 
between every conceivable mix of month to month salary. The tests uncovered that there is a distinction 
between mindfulness dimension of shoppers with month to month earnings between under Rs.30,000 and 
Rs45,000-60,000 and under Rs.30,000 or more Rs.60,000. From the above talk it is inferred that the statistic 
factors do assume a noteworthy job in impacting consciousness of shoppers as respects different parts of 
GST. 7.4 GST and Satisfaction Level of Consumers The third target of the investigation is to examine whether 
the purchasers are happy with the execution of GST. To decide the fulfillment level, the reactions has been 
estimated on a five point Likert's scale speaking to 5-Highly fulfilled, 4-Satisfied, 3-Neutral, 2-Dissatisfied, 1-
Highly disappointed. A one example t-test is utilized to test the theory and it delivered the accompanying 
outcomes [t(119)=23.102, p=.000]. In this way the invalid theory is rejected and it is inferred that there is 
critical contrast in the fulfillment dimension of buyers as respects GST execution. A two way ANOVA was 
directed to look at the impact of sex and training on the fulfillment dimension of respondents as respects the 
execution of GST. There was a measurably inconsequential cooperation between the impact of sex and 
instruction on the fulfillment dimension of respondents as sees the execution of GST as it yielded the 
accompanying outcomes F (4,110)=1.213,p= .309. Straightforward principle impact examination of training 
demonstrated that there was factually critical contrast among SSLC and all other instructive capabilities viz. 
undergrad, postgraduate and There was a measurably noteworthy connection between the impact of sexual 
orientation and occupation on the fulfillment dimension of Partial estimated time of arrival squared is 0.128 
for male and 0.05 for female. That is, the overall effect of male class is more than twice as solid as female. It 
was discovered that females were increasingly happy with the execution of GST when contrasted with guys. 
There was a factually huge collaboration between the impact of sex and month to month pay on the 
fulfillment dimension of respondents as views the usage of GST as it yielded the accompanying outcomes F 
(3,112)=4.733,p= .004. Straightforward others. Likewise those having PG Degree was observed to be most 
fulfilled among different capabilities with the usage of GST. A two way ANOVA was led to inspect the impact 
of sexual orientation and occupation on the fulfillment dimension of respondents as sees the execution of 
GST.respondents as views the usage of GST as it yielded the accompanying outcomes F (4,110)=4.769,p= 
.002. A two way ANOVA was led to inspect the impact of sexual orientation and month to month pay on the 
fulfillment dimension of respondents as respects the usage of GST.main impacts examination demonstrated 
that guys varied essentially from females at all dimensions of month to month pay as respects their 
fulfillment dimension of GST. 
 
8. RESULTS AND DISCUSSION  

The usage of GST was met with much desire from the overall population of India. In the present 
examination, the specialist has endeavored to survey the mindfulness and fulfillment dimension of 
purchasers in the province of Kerala as respects GST. From the investigation, it tends to be seen that the 
purchasers have moderate mindfulness about the different parts of GST and that there is a critical distinction 
in the mindfulness dimension of customers. The socio statistic factors like instruction and month to month 
pay impact the mindfulness dimension of purchasers about different parts of GST.  
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There is likewise a critical distinction in the fulfillment dimension of customers as respects GST 
execution. Females were more happy with the execution of GST than guys. Thinking about the instructive 
capabilities, those having post advanced education were observed to be more happy with the execution of 
GST than the other instructive capabilities. Additionally guys varied essentially from females at all 
dimensions of month to month salary as respects their fulfillment dimension of GST. 
 
9. CONCLUSION 

The Goods and Services Tax is without a doubt an enormous assessment change ever of India. It has 
made enormous swells in the Indian Economy as far as its effect and influenced every one of the partners 
concerned. There are acclaims and dissents raised about the change from different segments of the general 
public. The Government should be proactive and address the worries of the majority so the very reason 
behind which the change was presented viz. 'One Nation, One Market, One Tax' is completed over the long 
haul. 
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