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ABSTRACT:
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Introduction Report: This Article Include Full Introduction, Methods, Results & Introduction Section.

METHODS & MATERIALS:

Methods & Materials Report: Tables/Boxes/Diagram & Images are Used to Explain Specific Points or 
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RESULT:

Result Report: Results are as per aims and  objective and useful to further research .

 CONCLUSION:

 Conclusion Report: The Text is Rounded off with a Conclusion that Discusses the Implication of The Findings 

& Ideas Discussed & Their Impact on Future Research Direction.
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Marketing function per se is undergoing a shift in managing transaction in a transparent e-marketing way 
(Kauffman et al, 2004) especially in Indian Public Sector Undertakings (PSU) – see Reynolds et al (2007). 
The assessment of e-marketing and disposal system of scrap and purchases in PSUs, namely NLC Ltd and 
Indian Railways, have been studied.  

E-marketing and disposal system of sale has its own advantages. First and foremost, it is a convenient 
method of selling any product through internet based on online system, in which transparency and 
secrecy are ensured, apart from wider participation. 

It is understood that the process is in vogue and therefore it is imperative to use descriptive method of 
study. The study is aimed at covering all the methods of e-auction and e-tender to assess characteristics’ 
features in all the objectives set for the purpose of study.

Must add result in your article.

Assessing on line E-marketing and disposal vis-à-vis e-procurement system is a modern state of the art 
technique that uses e-auction and e-procurement system for the purpose of making buyers and sellers in 
a competitive market process in a transparent way and approach in a Public Sector Organizations.
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