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Throughout times tourism market has registered transversal characteristics like the increase of its 
supply and demand, which is something evident when we analyze international tourism demand data. 

"Companies in tough economic times are finding other ways to establish contact with their prospects, 
such as trade shows, print ads, and direct mail,". Overall, the larger the company, the less percentage it 
devoted to marketing.( Miller, Cyndee) What viewpoint should guide a hotel.

Must add result in your article.

Ongoing changes in the marketplace will continue to pose new challenges to the hospitality managers. 
Hence it is imperative that hospitality managers have to adopt radical changes in the  way they conducted 
business thus traditional business model on which they have relied in the  past, will no longer prove 
relevant.
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