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Now-a-days the world is becoming the technological village, because of the facilities of telecommunication. Internet is one of 
the telecom facilities, which used by most of the people. Next, many urban users are using the e-retailing facility for purchasing 
the products and the services from websites. 

Today, we can see that, everywhere internet, e-commerce is used for purchasing the production or services. Online purchasing 
facility is used by most of the internet users, because it saves the time and efforts also for searching the product. Generally, E-
retailing or e-commerce or e-tailing is the practice of purchasing and selling the product by using the internet technology. 

The present study in mainly based on the primary data collected from the respondents through structured questionnaire. 100 
sample respondents were selected by using convenient sampling. Those People were selected only, who are using the internet 
and e-commerce facilities for various purposes. The sample respondents were selected from various age groups in Nanded 
City.

As per the above discussion it can be concluded with few points. Urban people are interested to use the e-retailing services, but 
they expect that, these services must be trustful and they should provide better quality products. Youths are using the e-
retailing maximum for purchase. Whereas, next age group’s people are using the same to book the tickets and payment of 
electricity and other bills.

Sharma D.P., E-Retailing - Principles and Practice, Himalaya Publishing House, Mumbai
Bhigania R.M., Research Methodology, Sharada Publications, Thane
Murthy C.S.V., E-Commerce : Concept, Models, Strategies, Himalaya Publishing House, Mumbai
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