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Periodic markets (Hats), that significantly control the livelihood of the sellers and the consumers in the rural sector of West 
Bengal, are the temporary markets held on particular day or days of the week at some fixed locations. The periodic markets 
fulfill the demand of consumers in the society where permanent markets are absent or the daily marketing system is not 
possible. 

Periodic markets form a characteristic feature of market system in the rural areas of the developing countries in the present 
day. These types of markets in rural West Bengal, which are commonly known as hats, play an important role in the process of 
economic development in the rural areas of the state. 

Recorded information and data on the origin and development of periodic markets in this part of West Bengal are very scarce 
and not readily available. Hence the study has been based largely upon the primary data generated through field survey using 
systematically framed questionnaires and collecting associated background information regarding other relevant facts from 
the people residing around the existing market centres.
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