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ABSTRACT

Commercial banks play a significant role in promoting
entrepreneurship and supporting economic development in India.
Entrepreneurs require adequate financial resources, banking
services, credit facilities, and financial guidance to establish,
operate, and expand their businesses. Commercial banks contribute
to entrepreneurial development by providing business loans,
working capital finance, term loans, overdraft facilities, cash credit,
and other financial services to new and existing enterprises. The
present study examines the role of commercial banks in promoting
entrepreneurship in India and evaluates their contribution to the
growth of micro, small, and medium enterprises and new business ventures. The study focuses on the
availability and accessibility of institutional credit, financial support, digital banking services, government-
supported credit schemes, and other banking facilities available to entrepreneurs. It also examines the
challenges faced by entrepreneurs in obtaining bank finance, including collateral requirements, complex
documentation, high perceived credit risk, limited financial literacy, and difficulties faced by new businesses
without established credit histories.

The study is primarily based on secondary data collected from the Reserve Bank of India, Government
of India publications, banking institutions, research studies, academic journals, and other reliable sources. The
findings indicate that commercial banks have an important role in providing financial resources and
encouraging formal entrepreneurship. Bank credit can help entrepreneurs establish businesses, purchase
equipment, manage working capital, adopt technology, generate employment, and expand operations. The
study concludes that stronger cooperation between commercial banks, government agencies, financial
institutions, and entrepreneurs is necessary to improve access to finance. Simplified lending procedures,
greater use of digital technologies, financial literacy, suitable credit assessment mechanisms, and effective
implementation of government-supported programmes can further strengthen the role of commercial banks
in promoting entrepreneurship and inclusive economic growth in India.

KEYWORDS: Commercial Banks, Entrepreneurship, Entrepreneurial Development, Bank Credit, MSMEs,
Business Finance, Financial Inclusion, Institutional Finance, Working Capital, Term Loans.

INTRODUCTION
Entrepreneurship is an important driver of economic development, employment generation,
innovation, and industrial growth in India. Entrepreneurs contribute to the economy by establishing new
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enterprises, introducing innovative products and services, creating employment opportunities, and
supporting regional development. However, the establishment and expansion of a business requires
adequate financial resources. In this context, commercial banks play a significant role in providing
institutional finance and other banking services to entrepreneurs. Commercial banks are an important
component of India's financial system. They mobilize savings from individuals and organizations and
channel these funds towards productive economic activities. Through loans, advances, working capital
finance, term loans, overdraft facilities, cash credit, and other financial products, commercial banks provide
entrepreneurs with access to funds required for starting, operating, and expanding businesses. The
availability of bank credit is particularly important for micro, small, and medium enterprises (MSMEs),
which form a major part of India's entrepreneurial ecosystem. Many small businesses depend on
institutional credit to purchase machinery, acquire raw materials, manage working capital, adopt new
technologies, expand production, and enter new markets. Adequate access to finance can therefore
significantly influence the survival and growth of entrepreneurial ventures.

Commercial banks also contribute to entrepreneurship through financial inclusion. Banking
services have become increasingly accessible through digital banking, mobile banking, online loan
applications, and other technology-enabled services. These developments can reduce geographical barriers
and make financial services more accessible to entrepreneurs in rural and semi-urban areas. Government
initiatives and credit-support programmes have further strengthened the role of banks in promoting
entrepreneurship. Various schemes provide credit support, guarantees, subsidies, and other forms of
assistance to eligible entrepreneurs and small businesses. Commercial banks act as important channels
through which such financial support reaches businesses. Despite the availability of institutional finance,
entrepreneurs continue to face several challenges in obtaining bank credit. New businesses may have
limited financial records, insufficient collateral, uncertain cash flows, and limited credit histories. Complex
documentation, lengthy approval processes, high perceived risk, and lack of financial awareness can also
create barriers to accessing formal finance.

The increasing use of technology is changing the relationship between banks and entrepreneurs.
Digital lending platforms, online banking, electronic payments, credit-scoring systems, and data-based
assessment methods can make financial services faster and more accessible. At the same time, banks need
to manage credit risk and ensure responsible lending practices. Commercial banks also provide services
beyond direct financing. They offer current accounts, payment facilities, financial advisory services,
remittance services, insurance and investment-related products, and digital banking solutions. These
services can help entrepreneurs manage their finances more effectively and improve the operational
efficiency of their businesses.

AIMS AND OBJECTIVES
Aim

The main aim of this study is to examine the role of commercial banks in promoting
entrepreneurship in India and to assess their contribution to entrepreneurial development, business
growth, employment generation, and economic development.

Objectives

The objectives of the study are to examine the role of commercial banks in providing financial
support to entrepreneurs and new business ventures in India. The study aims to analyse the different types
of credit facilities provided by commercial banks, including term loans, working capital finance, cash credit,
overdraft facilities, and other forms of business finance. The study seeks to examine the contribution of
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commercial banks towards the development and growth of micro, small, and medium enterprises (MSMEs)
in India. The study aims to assess the accessibility and availability of institutional credit for entrepreneurs,
particularly those operating in rural and semi-urban areas.

Another objective is to examine the role of commercial banks in supporting start-ups and emerging
entrepreneurs through appropriate financial products and banking services. The study seeks to identify the
major difficulties faced by entrepreneurs in obtaining bank finance, including collateral requirements,
documentation, credit assessment, interest rates, and lengthy loan procedures. The study aims to examine
the role of digital banking and technology-enabled financial services in improving entrepreneurs’ access to
banking and credit facilities.

REVIEW OF LITERATURE

The role of commercial banks in promoting entrepreneurship has received considerable attention
in academic research because access to finance is an important factor influencing the establishment,
survival, and growth of enterprises. Existing literature generally indicates that commercial banks
contribute to entrepreneurial development by providing credit, working capital, investment finance,
payment facilities, and other financial services. The Reserve Bank of India has highlighted the importance
of institutional credit in supporting economic activity, particularly through lending to micro, small, and
medium enterprises. Various RBI reports emphasize that adequate access to formal finance can improve
the productive capacity of businesses, support investment, and contribute to employment generation. The
literature based on banking-sector developments indicates that commercial banks remain an important
source of external finance for Indian enterprises. Studies on MSME finance indicate that small businesses
often face greater difficulties in obtaining institutional credit than large enterprises. Limited collateral,
inadequate financial records, uncertain cash flows, limited credit history, and perceived credit risk can
restrict access to bank finance. Researchers have therefore emphasized the importance of simplified
lending procedures, credit guarantees, improved financial documentation, and alternative credit-
assessment mechanisms.

Research on entrepreneurship and financial inclusion suggests that improved access to formal
banking services can encourage individuals to establish and expand businesses. Banking access enables
entrepreneurs to maintain business accounts, receive and make payments, obtain credit, save funds, and
access other financial products. The expansion of banking infrastructure and digital financial services has
further increased opportunities for entrepreneurs in underserved regions. Several studies have examined
the importance of working capital finance for small businesses. Entrepreneurs require working capital to
purchase raw materials, pay wages, maintain inventories, and meet routine operating expenses.
Commercial banks provide cash credit, overdrafts, working capital loans, and other facilities that can help
enterprises maintain their day-to-day operations and avoid liquidity constraints. The literature also
emphasizes the importance of term finance for entrepreneurial investment. New businesses often require
funds for machinery, equipment, technology, buildings, and other fixed assets. Term loans from commercial
banks can provide entrepreneurs with the capital required for establishing and expanding productive
capacity. Research on government-supported entrepreneurship programmes indicates that commercial
banks play an important role in implementing various credit and financial-support initiatives. Credit-linked
schemes, guarantees, subsidized finance, and targeted lending programmes can help reduce some of the
barriers faced by entrepreneurs, particularly micro and small businesses.
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RESEARCH METHODOLOGY

The present study adopts a descriptive and analytical research methodology to examine the role of
commercial banks in promoting entrepreneurship in India. The study focuses on the contribution of
commercial banks in providing credit facilities, working capital finance, term loans, digital banking
services, and other financial support to entrepreneurs and business enterprises. The study is primarily
based on secondary data collected from reliable and authoritative sources. The major sources include
publications and reports of the Reserve Bank of India, Government of India, Ministry of Finance, financial
institutions, commercial banks, MSME-related organizations, academic journals, research papers, books,
and relevant institutional reports. The study examines different forms of financial assistance provided by
commercial banks to entrepreneurs, including term loans, working capital loans, cash credit, overdraft
facilities, business loans, equipment finance, and other credit facilities. It also considers the role of banking
services in supporting business establishment, expansion, modernization, and day-to-day operations.

The research considers entrepreneurship development in the context of start-ups, micro
enterprises, small businesses, medium enterprises, and other entrepreneurial ventures. Particular
attention is given to the role of commercial banks in supporting MSMEs because of their importance in
employment generation, production, innovation, and regional economic development. Secondary
information is analysed using descriptive and qualitative techniques. Data and information obtained from
different sources are reviewed, compared, and interpreted to identify the contribution of commercial banks
to entrepreneurship and the major barriers entrepreneurs face in accessing institutional finance. The major
variables considered in the study include availability of bank credit, accessibility of financial services, loan
requirements, interest rates, collateral requirements, working capital availability, digital banking, financial
literacy, government credit schemes, and business growth. These factors are examined in relation to their
influence on entrepreneurial development.

The study also examines the role of government-supported financial programmes implemented
through commercial banks. Such programmes are considered in terms of their contribution to improving
access to institutional credit and encouraging entrepreneurship among small businesses and underserved
groups. The research further considers the role of digital banking and technology-enabled financial
services. Online banking, digital payments, digital loan applications, electronic financial services, and
technology-based credit assessment are examined as potential mechanisms for improving entrepreneurs'
access to banking services.

STATEMENT OF THE PROBLEM

Entrepreneurship is an important contributor to economic development, employment generation,
innovation, and income creation in India. However, entrepreneurs require adequate and timely financial
resources to establish, operate, and expand their businesses. Commercial banks are an important source of
institutional finance, providing loans, working capital, term finance, and other banking services to
entrepreneurs. Despite the availability of these facilities, many entrepreneurs continue to face difficulties in
obtaining suitable bank finance. One of the major problems is limited access to formal credit, particularly
for new entrepreneurs, micro enterprises, and small businesses. New businesses may not have an
established credit history, stable cash flows, or sufficient assets to provide as collateral. These factors can
make commercial banks more cautious when assessing entrepreneurial loan applications. Complex
documentation and lengthy loan-processing procedures can also discourage entrepreneurs from seeking
bank finance. Small businesses may have limited administrative and financial resources, making it difficult
to meet extensive documentation and compliance requirements. Delays in obtaining credit can affect
business operations and investment decisions.
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Collateral requirements represent another significant challenge. Entrepreneurs, particularly first-
generation entrepreneurs and individuals from low-income backgrounds, may not possess sufficient assets
to secure bank loans. This can restrict their ability to access formal credit even when they have viable
business ideas or growth opportunities. The cost of borrowing is also an important concern. Interest rates,
processing fees, and other borrowing costs can affect the affordability of bank finance, particularly for
micro and small enterprises operating with limited profit margins. Entrepreneurs may therefore rely on
informal sources of finance that can be less regulated and potentially more expensive. Limited financial
literacy can further restrict access to commercial bank services. Some entrepreneurs may not have
adequate knowledge of available credit products, eligibility requirements, government-supported schemes,
repayment conditions, or digital banking facilities. Lack of awareness can prevent eligible entrepreneurs
from taking advantage of institutional financial support.

There are also regional disparities in access to banking services. Entrepreneurs in rural and semi-
urban areas may face challenges related to limited banking infrastructure, connectivity, financial
awareness, and availability of specialized business-finance services. These differences can affect the ability
of entrepreneurs in less-developed regions to obtain institutional finance. The growth of digital banking
and FinTech has created new opportunities for improving access to finance, but it has also introduced
challenges. Digital lending can simplify loan applications and reduce processing time, yet concerns
regarding cybersecurity, data privacy, digital literacy, responsible lending, and automated credit
assessment remain important. Although government-supported credit schemes and guarantee
programmes are intended to encourage entrepreneurship, awareness and accessibility may vary among
entrepreneurs. Effective implementation through commercial banks is therefore essential to ensure that
financial support reaches eligible businesses.

NEED OF THE STUDY

Entrepreneurship is an important source of economic growth, employment generation, innovation,
and income creation in India. However, entrepreneurs require adequate financial resources to establish
new businesses, purchase assets, manage working capital, adopt technology, and expand their operations.
Commercial banks are a major source of institutional finance and therefore have an important role in
supporting entrepreneurial development. The study is needed to understand the contribution of
commercial banks in providing financial assistance to entrepreneurs. Bank loans, working capital finance,
term loans, overdraft facilities, and other financial services can help entrepreneurs meet both short-term
and long-term business requirements. Examining the availability and accessibility of these facilities is
essential for understanding the effectiveness of institutional finance. There is a need to study the financial
difficulties faced by entrepreneurs in accessing bank credit. Issues such as collateral requirements,
documentation, credit history, interest rates, repayment conditions, and lengthy loan procedures can
create barriers, particularly for new entrepreneurs and small businesses. Identifying these challenges can
help in developing more suitable financing mechanisms.

The study is also important because micro, small, and medium enterprises form an important part
of India's entrepreneurial ecosystem. Many MSMEs depend on external finance for business operations and
expansion. Improved access to commercial bank credit can help these enterprises increase production,
adopt new technologies, generate employment, and compete more effectively in the market. There is also a
need to examine the role of commercial banks in promoting financial inclusion and entrepreneurship in
rural and semi-urban areas. Entrepreneurs in these regions may have limited access to banking
infrastructure, financial information, and formal credit. Understanding these regional challenges can help
improve the reach of institutional finance.
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The growth of digital banking has created new opportunities for entrepreneurs to access financial
services. Online banking, digital payments, digital loan applications, and technology-based credit
assessment can reduce transaction costs and improve accessibility. The study is therefore needed to
understand how digital transformation is changing the relationship between commercial banks and
entrepreneurs. Government-supported credit schemes and financial programmes are another important
reason for conducting the study. Commercial banks play a key role in implementing various initiatives
designed to improve access to entrepreneurial finance. Examining their implementation can help identify
gaps between policy objectives and actual access to financial support.

FURTHER SUGGESTIONS FOR RESEARCH

Future research should collect primary data directly from entrepreneurs, bank officials, MSME
owners, start-up founders, and financial professionals to obtain detailed information about their
experiences with commercial bank financing. Further studies can examine the accessibility of bank credit
among different categories of entrepreneurs, including women entrepreneurs, rural entrepreneurs, first-
generation entrepreneurs, young entrepreneurs, and entrepreneurs from economically weaker sections.
Future research should compare the role of public-sector banks, private-sector banks, cooperative banks,
and other financial institutions in promoting entrepreneurship. Such comparative studies can identify
differences in loan processing, interest rates, customer service, credit accessibility, and financial products.
More research is required to examine the impact of commercial bank credit on the actual performance of
entrepreneurial ventures. Future studies can analyse how bank finance affects business survival,
profitability, employment generation, productivity, innovation, and expansion.

Future research should investigate the effectiveness of government-supported credit schemes and
credit-guarantee programmes implemented through commercial banks. Studies can examine awareness,
accessibility, utilization, repayment, and the challenges faced by beneficiaries. The role of digital banking
and digital lending in entrepreneurial finance should receive greater attention. Future studies can examine
whether online loan applications, digital payments, automated credit assessment, and FinTech
partnerships reduce the time and cost of obtaining business finance. Further research should examine
alternative methods of credit assessment for entrepreneurs who lack traditional collateral or extensive
credit histories. Cash-flow-based lending, digital transaction records, alternative credit scoring, and other
data-based methods could be evaluated for their effectiveness and risks. Future studies should explore the
relationship between financial literacy and access to commercial bank finance. Research can examine
whether financial education improves entrepreneurs’ ability to select suitable financial products, manage
debt, maintain financial records, and meet repayment obligations.

More research is needed on the barriers faced by entrepreneurs in rural and semi-urban areas.
Studies can investigate the effects of banking infrastructure, internet connectivity, financial awareness,
distance from bank branches, and availability of specialized business-finance services. Future research can
focus specifically on women entrepreneurship and examine whether commercial banks provide adequate
and accessible financial support to women-owned businesses. Factors such as collateral, gender-related
barriers, financial literacy, and awareness of government schemes can be examined.

SCOPE AND LIMITATIONS
Scope of the Study

The present study focuses on the role of commercial banks in promoting entrepreneurship in India.
It examines how commercial banks provide financial and banking support to entrepreneurs, start-ups,
micro enterprises, small businesses, medium enterprises, and other entrepreneurial ventures. The study
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covers various forms of financial assistance provided by commercial banks, including term loans, working
capital finance, cash credit, overdraft facilities, business loans, equipment finance, and other credit
facilities. It examines how these facilities support business establishment, day-to-day operations,
expansion, modernization, and investment. The scope of the study includes the role of commercial banks in
the development of micro, small, and medium enterprises. It considers the contribution of institutional
credit towards business growth, employment generation, income creation, productivity improvement, and
economic development.

The study also examines the accessibility of bank finance for entrepreneurs. Factors such as
collateral requirements, interest rates, documentation, credit history, repayment conditions, loan-
processing procedures, and financial literacy are considered in understanding entrepreneurs' access to
institutional credit. The role of commercial banks in implementing government-supported
entrepreneurship and credit programmes is also included. The study considers how such programmes can
improve access to finance for eligible entrepreneurs and underserved groups. The scope further covers
digital banking and technology-enabled financial services. Online banking, digital payments, digital loan
applications, electronic financial services, and technology-based credit assessment are examined as
mechanisms that can improve the accessibility and efficiency of banking services for entrepreneurs.

Limitations of the Study

The study is primarily based on secondary data obtained from government publications, Reserve
Bank of India reports, banking institutions, academic studies, research papers, and other reliable sources.
Therefore, the findings depend on the availability, accuracy, and reliability of published information. The
study does not primarily rely on primary survey data from entrepreneurs or bank officials. Consequently,
individual experiences, perceptions, and satisfaction levels regarding commercial banking services may not
be fully represented.

The availability and quality of data may differ across banks, regions, types of enterprises, and
reporting periods. Differences in definitions and methods of data collection may limit direct comparisons
between different sources. The study covers commercial banking at the national level and may not fully
capture the specific conditions faced by entrepreneurs in every state, district, rural area, or urban centre.
Regional differences in banking infrastructure and entrepreneurial development may therefore not be
completely reflected.

FINDINGS

The study finds that commercial banks play an important role in promoting entrepreneurship in
India by providing institutional finance and a range of banking services to entrepreneurs. Bank credit
enables entrepreneurs to establish new businesses, meet working capital requirements, purchase assets,
expand operations, and invest in technology. The findings indicate that term loans and working capital
finance are among the most important forms of financial support provided by commercial banks. Term
loans assist entrepreneurs in acquiring machinery, equipment, buildings, and other fixed assets, while
working capital facilities help businesses manage day-to-day operating expenses. The study finds that
commercial bank finance is particularly important for micro, small, and medium enterprises. MSMEs often
require external finance to maintain operations, increase production, adopt new technologies, and expand
into new markets. Access to institutional credit can therefore contribute to their business growth and
sustainability.

The findings indicate that access to formal bank finance remains a challenge for many
entrepreneurs. New businesses and first-generation entrepreneurs may have limited credit histories,
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insufficient collateral, irregular cash flows, or inadequate financial records. These factors can make it
difficult to meet traditional bank lending requirements. Collateral requirements are identified as a
significant barrier to entrepreneurial finance. Entrepreneurs who do not possess sufficient assets may find
it difficult to obtain secured loans. This issue is particularly relevant for young businesses and
entrepreneurs from financially weaker backgrounds. The study finds that documentation and loan-
processing procedures can also affect access to finance. Complex documentation, lengthy approval
processes, and multiple eligibility requirements may discourage small entrepreneurs from applying for
formal credit or delay the availability of funds. Financial literacy is another important finding.
Entrepreneurs with greater awareness of banking products, credit conditions, repayment requirements,
and government-supported financial programmes are generally better positioned to access and use formal
financial services effectively.

DISCUSSION

The findings of the study demonstrate that commercial banks play a significant role in promoting
entrepreneurship in India by providing access to institutional finance and a wide range of banking services.
Entrepreneurs require financial resources at different stages of business development, and commercial
banks provide important support through term loans, working capital finance, cash credit, overdrafts, and
other credit facilities. One of the most important contributions of commercial banks is their support for
micro, small, and medium enterprises. MSMEs require finance for establishing businesses, purchasing
machinery, acquiring raw materials, managing working capital, adopting technology, and expanding
operations. Timely access to bank credit can therefore improve business stability and create opportunities
for growth and employment. However, the findings also indicate that access to bank finance is not equally
easy for all entrepreneurs. New businesses and first-generation entrepreneurs often lack established credit
histories, adequate collateral, financial records, and predictable cash flows. These factors can increase the
perceived risk for banks and make loan approval more difficult.

Collateral requirements remain an important barrier. Entrepreneurs who do not own sufficient
assets may find it difficult to obtain secured finance even when they have commercially viable business
ideas. This highlights the importance of credit-guarantee mechanisms, alternative credit assessment, and
cash-flow-based lending for improving access to finance. Documentation and loan-processing procedures
also influence entrepreneurs' access to credit. Complex application procedures and lengthy approval
periods can be particularly challenging for small businesses with limited administrative resources.
Simplifying procedures while maintaining appropriate risk controls could improve the efficiency of
entrepreneurial lending. Financial literacy is another important factor discussed in the study.
Entrepreneurs need to understand interest rates, repayment schedules, loan conditions, credit scores, and
available financial products. Improved financial awareness can help entrepreneurs make better borrowing
decisions and increase their ability to manage bank finance effectively. Government-supported credit
programmes have also strengthened the role of commercial banks in entrepreneurship development. Such
programmes can reduce financing barriers and encourage banks to extend credit to targeted groups.
However, effective implementation requires greater awareness among entrepreneurs, efficient processing
by banks, and appropriate monitoring.

CONCLUSION

Commercial banks play a vital role in promoting entrepreneurship in India by providing financial
resources and banking services required for establishing, operating, and expanding businesses. Access to
institutional finance enables entrepreneurs to meet working capital requirements, purchase machinery and
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equipment, adopt new technologies, increase production, and explore new markets. The study concludes
that commercial bank credit is particularly important for micro, small, and medium enterprises, which
contribute significantly to employment generation, production, innovation, and economic development.
Timely and adequate finance can improve the financial stability and growth potential of entrepreneurial
ventures. However, entrepreneurs continue to face several barriers in accessing bank finance. Collateral
requirements, complex documentation, limited credit histories, lengthy loan procedures, financial illiteracy,
and perceived credit risk can restrict access to formal institutional finance. These challenges are
particularly significant for new entrepreneurs, first-generation entrepreneurs, and small businesses.

The study also concludes that government-supported credit programmes have an important role in
improving access to entrepreneurial finance. Effective implementation of such programmes through
commercial banks can encourage entrepreneurship and provide financial opportunities to underserved
groups. Digital banking has further expanded the potential role of commercial banks. Online banking,
digital payments, electronic transactions, and digital lending can improve accessibility, reduce transaction
costs, and provide faster financial services. Technology-based credit assessment can also help banks
evaluate entrepreneurs who may have limited traditional credit histories. Commercial banks can
contribute to entrepreneurship beyond providing loans. Financial advisory services, business accounts,
payment facilities, digital banking services, and financial literacy initiatives can help entrepreneurs manage
their businesses more effectively.

RECOMMENDATIONS

Commercial banks should simplify loan application and approval procedures for entrepreneurs
while maintaining appropriate credit-risk controls. Reducing unnecessary documentation and improving
processing efficiency can make institutional finance more accessible to small businesses and start-ups.
Banks should develop financial products specifically designed for different categories of entrepreneurs,
including start-ups, MSMEs, women entrepreneurs, rural entrepreneurs, and first-generation
entrepreneurs. Loan structures should consider the specific cash-flow and financing requirements of these
businesses. Collateral requirements should be made more flexible wherever appropriate. Greater use of
credit-guarantee mechanisms, cash-flow-based lending, and alternative credit assessment can help viable
entrepreneurs who lack sufficient traditional collateral.

Commercial banks should expand working capital finance for small businesses. Timely working
capital is essential for purchasing raw materials, paying employees, maintaining inventory, and meeting
other routine business expenses. Banks should increase awareness of government-supported credit
schemes among entrepreneurs. Regular awareness programmes, workshops, digital information
campaigns, and guidance at bank branches can help eligible businesses understand and access available
financial support. Financial literacy programmes should be strengthened. Banks can provide entrepreneurs
with guidance on loan selection, interest rates, repayment schedules, credit scores, financial planning,
digital banking, and responsible borrowing.

Digital banking and digital lending facilities should be expanded to improve access to financial
services. Online applications, digital documentation, electronic payments, and technology-based loan
processing can reduce transaction costs and improve the speed of financial services. Banks should make
greater use of alternative data and digital transaction records for credit assessment, particularly for
entrepreneurs who have limited traditional credit histories. Such systems should be transparent, accurate,
secure, and consistent with responsible lending principles.
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