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ABSTRACT

Social media has become an important part of political
communication, public discussion, and civic engagement in
contemporary India. The expansion of smartphones, affordable
internet services, digital platforms, and online communication has
created new opportunities for young people to access political
information and express their opinions. Indian youth use platforms
such as YouTube, Instagram, WhatsApp, Facebook, and X to follow
political leaders, discuss public issues, share news, participate in
online campaigns, and engage with political content. Social media
has therefore expanded political participation beyond traditional
activities such as voting, attending public meetings, joining political organisations, and participating in
political rallies. At the same time, online political engagement is influenced by misinformation, political
polarisation, unequal digital access, privacy concerns, hate speech, algorithmic visibility, and the
commercialisation of political communication. The relationship between social media and political
participation is complex. Social media can increase political awareness by providing immediate access to
diverse sources of information and by enabling direct communication between citizens and political
representatives. It can also facilitate the mobilisation of young people around social issues, public policies,
elections, environmental concerns, gender justice, education, employment, and human rights. However, online
activity does not always result in meaningful offline participation. Liking, sharing, commenting, and following
political content may demonstrate interest, but these activities cannot automatically be treated as equivalent
to voting, organising, volunteering, or sustained civic action. This research paper examines the relationship
between social media use and political participation among Indian youth through a sociological and
descriptive approach. It analyses the role of social media in political awareness, political socialisation,
electoral communication, online activism, political discussion, and democratic participation. The paper uses
secondary sources, including academic literature, institutional reports, and published survey findings. A 2025
government survey reported high levels of mobile phone and internet use among people aged 15-29, although
access to the internet should not be equated automatically with political participation. The 2019 Lokniti-CSDS
study of social media and political behaviour also demonstrated the importance of examining differences in
access and usage across social and economic groups. The study argues that social media should be understood
as a communication environment that can support both democratic participation and political manipulation.
Its impact depends on digital literacy, educational background, social class, gender, region, political interest,
access to reliable information, and the institutional environment. Inclusive political participation requires not
only access to digital platforms but also the ability to evaluate information critically, communicate
respectfully, and connect online engagement with democratic institutions and social action. Keywords: Social
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INTRODUCTION

The development of digital communication has changed the structure of social relationships,
political communication, and public participation. In earlier periods, political information was mainly
circulated through newspapers, radio, television, public meetings, political organisations, educational
institutions, and interpersonal communication. The growth of social media has added a new dimension to
this process by enabling users to create, share, discuss, and respond to information in real time. Political
communication is no longer limited to communication from political institutions to citizens. Citizens can
also publish opinions, question public representatives, circulate information, organise campaigns, and
participate in public debates. India has experienced significant growth in digital connectivity. The
Comprehensive Modular Survey: Telecom, 2025, published by the Ministry of Statistics and Programme
Implementation, reported that approximately 92.7 percent of rural and 95.7 percent of urban persons aged
15-29 had used the internet at least once during the preceding three months covered by the survey. The
same release reported high smartphone ownership among young mobile-phone users. These figures
indicate the growing importance of digital communication in the everyday lives of Indian youth, although
they do not establish that every internet user engages in political activity. Youth is a significant social
category in the study of political participation because young people experience important transitions
related to education, employment, identity, migration, social relationships, and citizenship. During this
period, individuals often develop political attitudes and become familiar with political institutions, public
policies, social movements, and ideological debates. Political socialisation takes place through family,
educational institutions, peer groups, mass media, community organisations, and digital networks. Social
media increasingly functions as an additional environment in which political opinions are formed,
challenged, reinforced, and circulated.

Social media platforms have transformed the speed and structure of political communication.
Political leaders, parties, civil society organisations, journalists, activists, and ordinary citizens can use
digital platforms to communicate with large audiences. Young users may encounter political information
through posts shared by friends, short videos, memes, livestreams, news clips, influencers, and
recommendation systems. This creates opportunities for wider political awareness, but it also creates
difficulties because information may be incomplete, misleading, manipulated, or presented without
adequate context. Political participation traditionally includes voting, contesting elections, joining political
parties, attending public meetings, contacting representatives, participating in demonstrations, and
contributing to community organisations. Contemporary political participation also includes online
petitions, digital campaigns, political discussion groups, social media posts, fundraising, fact-checking, and
the circulation of public-interest information. These new activities do not replace conventional
participation; rather, they interact with existing political institutions and social relationships. The
connection between online and offline participation is not uniform. Some young people use social media to
obtain information before voting or attending public meetings. Others express political opinions online but
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do not participate in elections or community activities. Some users become involved in political campaigns
through digital networks, whereas others primarily consume political content passively. Consequently,
social media use should not be measured only by the number of accounts or frequency of platform use. It is
also necessary to examine the quality, purpose, intensity, and social consequences of participation.

The Indian social context makes this issue particularly important. Indian society is characterised by
linguistic, religious, caste, regional, economic, and cultural diversity. Social media enables communication
across geographical boundaries, but it can also reproduce existing inequalities. Individuals with better
digital access, higher educational qualifications, stronger language skills, and greater technological
confidence may be more capable of using platforms for political expression. Rural populations,
economically disadvantaged groups, women, linguistic minorities, and people with limited digital literacy
may experience barriers to equal participation. The role of social media during elections has received
increasing academic attention. The Lokniti-CSDS and Konrad-Adenauer-Stiftung report on social media and
political behaviour examined social media usage, socio-economic differences, political awareness, attitudes,
and possible effects on voting behaviour in the 2019 Lok Sabha elections. Its findings demonstrate why
social media should be studied alongside education, class, region, political interest, and other social factors
rather than being treated as an independent influence on all voters. The present study therefore examines
social media as both a resource and a challenge for democratic participation. It focuses on the
opportunities provided to Indian youth while also analysing the risks associated with misinformation,
polarisation, unequal access, surveillance, harassment, and superficial political engagement. The central
concern is how digital communication can contribute to informed, inclusive, and responsible political
participation.

AIMS AND OBJECTIVES:

The main aim of this study is to examine the relationship between social media usage and political
participation among Indian youth. It seeks to understand how digital platforms influence political
awareness, political communication, political attitudes, and forms of civic engagement among young people
in India. The study also examines the relationship between online participation and traditional political
activities such as voting, attending public meetings, joining organisations, and participating in social
movements. The study aims to understand the role of social media in the political socialisation of young
people. It examines how youth receive political information through digital networks and how family,
friends, educational institutions, media organisations, political parties, and online influencers contribute to
the development of political opinions. The study also seeks to analyse how young people use social media
to communicate their concerns about employment, education, inequality, development, gender, social
justice, public services, and governance. Another objective is to examine the relationship between social
media exposure and political awareness. Political awareness includes knowledge of public policies,
electoral processes, political institutions, constitutional values, social issues, and the responsibilities of
citizens. The study does not assume that frequent social media use necessarily produces accurate political
knowledge. Instead, it considers the importance of source credibility, media literacy, political interest, and
the ability to distinguish verified information from misleading content.

The study further aims to examine online political participation among Indian youth. This includes
commenting on political issues, sharing political information, participating in digital campaigns, following
political leaders, discussing elections, signing online petitions, supporting social movements, and
communicating with public representatives. It also explores whether these online activities lead to offline
forms of participation. The study analyses the influence of social inequalities on digital political
participation. It considers the role of rural and urban residence, gender, caste, class, education, language,
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income, disability, and internet access. The objective is to understand whether social media broadens
political inclusion or reproduces existing inequalities in new forms.

REVIEW OF LITERATURE:

The literature on social media and political participation combines theories of political
communication, political socialisation, digital democracy, collective action, media studies, and sociology.
Researchers have examined whether digital platforms increase political engagement, create new forms of
public discussion, influence voting behaviour, and strengthen the relationship between citizens and
institutions. Other scholars have focused on misinformation, political polarisation, commercial algorithms,
surveillance, online harassment, and unequal access to digital resources. Castells’ work on the network
society provides a useful theoretical background for understanding digital political communication.
Networked communication enables individuals and groups to exchange information beyond the limits of
traditional organisations. Political mobilisation may develop through flexible networks rather than through
formal membership in political parties or associations. In the Indian context, social media networks can
connect students, activists, citizens, journalists, political groups, and community organisations. However,
networked communication is shaped by unequal access to technology and differences in visibility and
influence.

Bennett and Segerberg’s theory of connective action explains how digital platforms can support
political participation through personalised forms of communication. Individuals may participate in
collective campaigns without belonging to formal organisations. Digital messages, images, hashtags, videos,
and personal narratives can help connect individuals around shared concerns. This approach is relevant to
Indian youth because young users may participate in public campaigns through personal accounts and peer
networks rather than through established political organisations. Putnam’s work on social capital offers
another important perspective. Social capital refers to networks, relationships, trust, and norms that
facilitate collective action. Social media can create opportunities for social connection and information
exchange, but online interaction does not automatically produce trust or cooperation. Digital networks may
strengthen existing social relationships, create new associations, or encourage conflict between groups.
The democratic consequences depend on the nature of interaction and the quality of public
communication.

The literature on digital inequality argues that access to technology alone is insufficient for equal
participation. Van Dijk’s analysis of the digital divide highlights differences in motivation, physical access,
digital skills, usage opportunities, and outcomes. This perspective is particularly relevant to India, where
internet access has expanded but social and regional inequalities continue to influence how people use
digital technologies. Young people may possess smartphones but lack the language skills, financial
resources, confidence, or knowledge required for effective political participation. Indian research has
examined the connection between social media use and political attitudes. The Lokniti-CSDS study on social
media and political behaviour analysed the growth of platforms such as Facebook, WhatsApp, Instagram,
YouTube, and Twitter, as well as differences in social media exposure among voters. The report
emphasised the socio-economic character of users and the relationship between social media, political
awareness, attitudes, and electoral behaviour. Its findings are useful for demonstrating that social media
exposure is not evenly distributed across the electorate. The 2017 Lokniti youth report also identified
differences in social media exposure according to age, education, urban residence, class, student status, and
marital status. Such findings indicate that youth cannot be treated as a homogeneous social category. Young
people from different social backgrounds may have different levels of access, different political interests,
and different opportunities for online participation. Recent research has also examined the relationship
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between social media news use, political interest, and online political participation. A 2024 study published
in the Asian Journal of Communication used survey data from India to examine online political
participation and the role of political interest, social media news use, and religious status. Its abstract
reports that higher political interest and more frequent use of social media news were associated with
greater likelihood of online political participation. Such findings support the need to study political interest
and social background together rather than attributing political engagement solely to technology.

The literature also identifies risks related to misinformation and political polarisation. Social media
users may receive information through recommendation systems, closed groups, forwarded messages, and
personal networks. These channels can increase the speed of communication but may also reduce exposure
to alternative viewpoints. False information can influence political perceptions, damage reputations,
increase social tensions, and create confusion during elections. The ability to verify information is therefore
an important component of democratic participation. Research on youth political participation also
highlights the importance of political trust. Young people may be politically interested but dissatisfied with
political institutions, parties, or public representatives. Social media can provide a space for criticism and
accountability, but it can also encourage cynical or hostile forms of communication. The relationship
between digital criticism and democratic participation requires empirical examination because criticism
may either strengthen accountability or contribute to disengagement. The existing literature indicates that
social media has both enabling and limiting effects. It can increase visibility for marginalised voices,
support rapid mobilisation, and facilitate direct communication. At the same time, it may reproduce social
inequalities, amplify emotionally charged content, and encourage political participation based on
incomplete information. The present study builds on this literature by examining social media and youth
political participation through a sociological framework that connects technology with social structure,
political culture, education, and democratic institutions.

RESEARCH METHODOLOGY:

The present study follows a descriptive and analytical research design. It is based primarily on

secondary information collected from academic books, peer-reviewed research articles, institutional
reports, survey publications, government documents, and reliable research organisations. The study
examines existing knowledge about social media usage, political communication, youth participation,
digital inequality, and democratic engagement in India.
The study uses a qualitative interpretation of published quantitative findings. Statistical information from
institutional surveys is considered as evidence of broader patterns, while the study avoids presenting
secondary data as original fieldwork. The 2025 Comprehensive Modular Survey: Telecom is used to
understand the extent of internet and smartphone access among young people. Lokniti-CSDS reports are
used to examine the relationship between social media and political behaviour. These sources provide
different forms of evidence and were produced in different periods; therefore, their findings are not treated
as directly interchangeable.

The population of interest is Indian youth, broadly understood as young people within the age
categories used by relevant government and research studies. The exact age range may differ across
institutions and surveys. For example, the 2025 telecom survey reports data for persons aged 15-29,
whereas political studies may use different age groups. This research therefore treats youth as a socially
diverse category and recognises that age boundaries vary according to research purpose. The major
analytical themes include social media access, frequency of use, political information, political discussion,
electoral participation, digital activism, political awareness, online misinformation, political polarisation,
gender differences, rural-urban differences, and digital literacy. The study also considers the relationship
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between online and offline participation. The research applies thematic analysis to the available literature.
Thematic analysis involves identifying recurring ideas and patterns across sources. The major themes
identified in this study are political information, political expression, mobilisation, social inequality,
misinformation, democratic accountability, and civic education.

The study follows an interpretive sociological perspective. Social media is not considered an
independent technological force that affects all users in the same way. Its consequences are understood
through the interaction of technology with education, class, gender, political interest, social networks,
regional context, language, and institutional trust. Ethical considerations are important in research on
digital political participation. The study recognises the need to protect user privacy, avoid collecting
personal information without consent, distinguish public information from private communication, and
avoid treating online opinions as representative of the entire youth population. A future empirical study
should obtain informed consent, ensure voluntary participation, maintain anonymity, and clearly explain
the purpose of data collection.

STATEMENT OF THE PROBLEM:

The growth of social media has created new opportunities for political participation among Indian
youth, but it has also produced significant social and democratic challenges. Young people can access
political information, express opinions, interact with political actors, and participate in online campaigns
without being physically present at political meetings or belonging to formal organisations. However, the
expansion of digital communication does not guarantee equal, informed, or meaningful participation. One
central problem is the difference between access to social media and the ability to use it for democratic
purposes. Internet access may provide the technical opportunity to participate, but users require digital
literacy, political knowledge, language skills, time, confidence, and access to reliable information. Social and
economic inequalities can influence who participates, whose opinions receive visibility, and who remains
excluded.

Another problem concerns the quality of political information available online. Social media allows
information to circulate rapidly, but the credibility of information varies. Misleading posts, manipulated
videos, false claims, hate speech, and unverified political messages may influence public opinion. Young
users may find it difficult to distinguish political persuasion from factual reporting, particularly when
content is emotionally appealing or shared by trusted contacts. A further problem is the uncertain
relationship between online and offline participation. Social media users may express strong political
opinions online without voting, attending public meetings, contacting representatives, or participating in
community action. Online activity can be valuable in itself, but the relationship between digital expression
and sustained civic engagement requires systematic study.

Political polarisation is another important concern. Digital platforms may create spaces where
users primarily encounter opinions similar to their own. Repeated exposure to one-sided information can
strengthen political divisions and reduce opportunities for respectful discussion. In a socially diverse
country such as India, polarised communication may contribute to conflict based on religion, caste, region,
language, gender, or ideology. The problem also involves the representation of marginalised communities.
Although social media can enable individuals to share experiences and challenge dominant narratives,
access to visibility is unequal. Online harassment, threats, discriminatory language, and unequal
technological resources can discourage participation by women, minorities, and disadvantaged groups. The
central problem of this study is therefore to understand whether and how social media contributes to
informed, inclusive, and meaningful political participation among Indian youth while examining the
inequalities and risks that may restrict its democratic potential.
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NEED OF THE STUDY:

The study is necessary because young people occupy an important position in the social and

political life of India. Their political awareness, participation, and attitudes influence the future of
democratic institutions. Understanding how youth obtain political information and express political
opinions is essential for evaluating the changing nature of citizenship and public engagement.
The increasing use of smartphones and internet services makes digital platforms an important
environment for political communication. Government survey data indicate widespread mobile phone and
internet use among young people, including both rural and urban populations. This development creates a
need to examine not only access but also the purposes for which digital technologies are used.

The study is also needed to understand the changing forms of political participation. Traditional
political science research often focuses on voting, party membership, election campaigns, and participation
in public meetings. Social media introduces additional forms of participation, such as online discussions,
digital campaigns, political videos, petitions, and public feedback. These activities need to be examined
within the broader framework of democratic participation. The study has social importance because digital
participation is affected by inequality. Young people from rural areas, low-income families, disadvantaged
communities, and educationally marginalised backgrounds may not have the same opportunities as urban
and highly educated users. Research on youth and digital participation can help identify these differences
and support more inclusive digital policies.

The study is important for educational institutions because political literacy and digital literacy are
increasingly connected. Students need to understand constitutional values, democratic institutions,
election procedures, media ethics, privacy, misinformation, and respectful public debate. Educational
programmes can help young people become responsible digital citizens. The research is also relevant to
election authorities, civil society organisations, media institutions, and policymakers. Understanding how
youth encounter political information can support voter education, fact-checking, public communication,
and initiatives that encourage informed participation. The study can also contribute to discussions about
online safety, privacy, hate speech, and the accountability of digital platforms.

FURTHER SUGGESTIONS:

Further research should examine social media and political participation through primary surveys
conducted among young people from different regions of India. Such surveys should include rural and
urban respondents, different educational groups, genders, social categories, income groups, and language
communities. A diverse sample would help researchers understand differences in political awareness and
participation. Future studies should examine the relationship between the frequency of social media use
and the quality of political knowledge. Researchers should distinguish between active political engagement
and passive exposure to political content. The number of hours spent online does not necessarily indicate
the level of political understanding or civic participation. Comparative research should be conducted
between different social media platforms. YouTube, Instagram, WhatsApp, Facebook, and X may differ in
their communication formats, audience structures, recommendation systems, and political uses.
Researchers should examine how short videos, private messaging groups, public posts, livestreams, and
discussion forums influence political awareness and participation.

Future studies should also focus on the experiences of women, religious minorities, caste groups,
persons with disabilities, rural youth, and linguistic minorities. Research should examine whether online
harassment, discrimination, and unequal visibility restrict the political participation of particular groups.
Longitudinal studies would be useful for understanding changes over time. A study that follows the same
group of young people across several years could examine whether social media exposure influences
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political interest, voting participation, organisational membership, and civic engagement. Longitudinal
research would be more useful than a single cross-sectional survey for understanding changes in political
behaviour. Further research should investigate the role of digital literacy and fact-checking skills. It should
examine whether educational programmes improve the ability of young people to identify misinformation,
evaluate sources, understand political advertisements, and engage in respectful debate. This response
couldn’t load.

RECOMMENDATIONS:

Digital literacy programmes should be introduced and strengthened in schools, colleges,
universities, and community institutions. These programmes should focus on identifying misinformation,
verifying sources, recognising manipulated content, understanding political advertising, protecting
personal information, and communicating responsibly online. Digital literacy should not be restricted to
technical skills; it should also include constitutional values, democratic responsibility, media ethics, and
respect for different viewpoints. Educational institutions should promote civic and political education
among young people. Students should be provided with opportunities to understand the Constitution of
India, electoral procedures, the functioning of Parliament and state legislatures, local governance,
fundamental rights, and democratic responsibilities. Classroom discussions, debates, mock elections, public
lectures, and community-based activities can connect digital information with practical civic participation.

Election-related information should be communicated through accessible and reliable digital
channels. Election authorities and public institutions should provide clear information about voter
registration, voting procedures, electoral rights, and the importance of informed participation. Information
should be available in regional languages and accessible formats so that language and disability do not
become barriers to participation. Social media platforms should improve systems for reporting
misinformation, harassment, threats, and discriminatory content. The protection of democratic expression
should be balanced with measures against unlawful intimidation, hate speech, and deliberate manipulation.
Platform policies should be communicated clearly, and users should have accessible mechanisms for
appealing content-related decisions. Political parties and political representatives should adopt ethical
standards for digital communication. Political messages should avoid false claims, discriminatory language,
manipulated content, and personal attacks. Political organisations should provide accurate information
about policies and public programmes and should encourage constructive discussion rather than hostility
between communities.

Young people should be encouraged to verify information before sharing it. Users should examine
the source, date, evidence, and context of political messages. Information received through private
messaging groups should not automatically be considered reliable merely because it has been shared by
friends, family members, or familiar contacts. Universities and research institutions should conduct
empirical studies on youth political participation and digital media. These studies should use transparent
sampling methods and should include rural and urban youth, different genders, social groups, educational
backgrounds, and language communities. Research should measure both online and offline participation
rather than treating social media activity as the only form of political engagement. Digital inclusion should
be strengthened through affordable connectivity, public digital facilities, accessible educational resources,
and regional-language content. Government and civil society initiatives should focus on groups that face
barriers related to income, geography, disability, gender, education, and technological access.

Online political participation should be connected with offline civic activities. Young people should
be encouraged to participate in local community meetings, student organisations, voluntary organisations,
public consultations, voter-awareness programmes, and social campaigns. This can help transform digital
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expression into sustained democratic engagement. Privacy and data protection should be prioritised.
Young people should be informed about the collection, use, and sharing of personal data by digital
platforms. Users should understand privacy settings, account security, two-factor authentication, and the
risks associated with sharing sensitive personal information. Finally, democratic participation should be
evaluated through the quality of engagement rather than only the quantity of online activity. The number of
likes, followers, views, or shares does not necessarily indicate political knowledge, social responsibility, or
democratic commitment. Meaningful participation requires informed opinions, respect for others, critical
thinking, and engagement with public issues.
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