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ABSTRACT:

Mobile phone requirement is not ignore in the human life. Today there are number of mobile phones
available in the market and recently touch screen mobile plays vital role. Touch screen phones are
becoming a part of our lives more and more each day. This is due to the fact that the touch screen control
method allows a device to be navigated much more easily, quickly.

Abstract Report: The Title Accurately Said The Study was About.

INTRODUCTION:
The term market is derived from Latin Word ‘Mercatus, meaning “to trade” .It is also means
merchandise,wares,traffic,oraplace of business.

According to Philip kotler, “marketing is specifically concerned with how transactions are
created,stimulated,facilitated and valued”.

Introduction Report: This Article Include Full Introduction, Methods, Results & Introduction Section.

METHODS & MATERIALS:
Convenient random sampling technique has been adopted for the purpose of selecting sample from the
population.

Methods & Materials Report: Tables/Boxes/Diagram & Images are Used to Explain Specific Points or
Background Information. Figures That The Plotted Parameters are Clearly Mentioned.

RESULT:
Mustadd resultin yourarticle.

Result Report: Results are as per aims and objective and useful to further research .

CONCLUSION:

Today there are number of mobile phones available in the market and recently touchscreen mobile plays
vital role. The present study reveals that the majority of respondents prefer Samsung touchscreen
mobile,because as the brand image is high among the consumer.

Conclusion Report: The Text is Rounded off with a Conclusion that Discusses the Implication of The Findings &
Ideas Discussed & Their Impact on Future Research Direction.
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